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Our Mission Today

At Go Raw, our mission is to help 

you eat better, feel good, and be 

your best self—with the world’s 

tastiest sprouted plant-based 

superfoods!

Go Raw products are passionately 

handcrafted using only a few, 

simple, organic ingredients and are 

minimally processed to deliver the 

nutrients, protein, and energy you 

need to fuel your day.
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Go Raw Leads Plant-Based Revolution

● Go Raw has the led sprouted plant-based movement starting 

in 2000 and has grown to become the world’s #1 leader in 

sprouted plant-based snacking 

Go Raw 

expands 

national 

footprint 

and moves 

into larger 

facility

Go Raw 

launches 

Flax Snax

at farmers 

market and 

sells out on 

1st day

Go Raw is 

discovered 

by Whole 

Foods 

Market 

Go Raw 

undergoes 

a brand & 

packaging 

refresh

Go Raw 

launches 

21 new, 

innovative 

products 

in last 2 

years

20202018201220022000



Go Raw Delivering on Key Trends
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● Plant-based eating a significant and growing trend

○ US plant-based food sales +29% in 2 years to $5B vs. +4% for total Food1

○ During Covid-19 peak buying period, plant-based foods +90% vs. YA; 

post peak buying still growing 35% faster than total retail food2

○ 88% of Millennials are making plant-based foods a priority in their lives3

● Sprouting becoming a mainstream health benefit

○ 70% of consumers trust sprouted seeds have a positive impact on health4

○ Sprouted product launches increased 26% per year over a 4-year period5

● Seeds delivering on key diet and lifestyle trends

○ Seeds are Keto-friendly; global Keto market nearly $10B in 2018 and 

expected to reach to $16B by 2027, growing at a CAGR of 5.5%6

○ Seeds are Paleo; global market to surpass $17B by 2026, at 7% CAGR7

○ Seeds sustainable and appeal to environmentally-conscious Millennials

○ Seeds named a “Top 20 Food Trend” by National Restaurant Association8

1. Plant-Based Food Association, Mar 2020  |  Plant-Based Food Association, May 2020 | 2. Culinary Vision Panel Mindful Dining Initiative, Ethics On The Go Report, Mar 2018

3..Nielsen Global Survey, Sep 2017 | 4. Canadean (GlobalData) 2017 | 5. Mintel Market Data, 2016 |  6. The Insight Partners Jul 2019 | 7..DataIntelo 2020 | 8. National Restaurant Association 2017

https://plantbasedfoods.org/plant-based-foods-retail-sales-data-2020/
https://plantbasedfoods.org/plant-based-food-outpaces-total-food-sales-during-covid19/
http://culinaryvisions.org/clips/fm_cvp_march18.pdf
https://www.nielsen.com/us/en/insights/article/2017/plant-based-proteins-are-gaining-dollar-share-among-north-americans/
http://customingredients.com/PDF/Magic%20and%20Challenges%20of%20Sprouted%20Grain.pdf
http://customingredients.com/PDF/Magic%20and%20Challenges%20of%20Sprouted%20Grain.pdf
https://www.theinsightpartners.com/reports/ketogenic-diet-market
https://www.foodnavigator-usa.com/Article/2017/07/10/Paleo-foods-market-could-hit-4bn-by-2020-IRI-Mintel
https://restaurant.org/news/pressroom/press-releases/what-s-hot-2017
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Delivers on Sprouted Nutrition

● Go Raw products are sprouted and gently dried to enhance 

the natural germination process and unlock nutritional benefits

○ Sprouting offers key benefits vs. raw or roasted seeds:

1. J Food Sci Technol. 2014 Dec; 51(12): 3970–3976.| Science of Food & Agriculture. 1997 Jan; 73(1): 1-9 

Preserves seeds’ natural enzymes 

and healthy nutrients

Unlocks nutrients and makes them 

easier to absorb1

Breaks down seeds and makes 

them easier to digest1

✓

✓

✓

✓



Go Raw Sprouted Seeds



Go Raw generates incremental category sales
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Source:  SPINS, Supermarket Accounts with Go Raw Seeds and those without Go Raw Seeds, Dollar Volume % +/- PY, 52 wks ending 9/5/21

1.2%

4.8%

-2.4%

22.4%

Accounts without Go Raw Seeds

Accounts with Go Raw Seeds

Accounts without Go Raw Seeds

Accounts with Go Raw Seeds
Natural Pumpkin 

and Sunflower 

Seeds (NPI)

Total Pumpkin 

and Sunflower 

Seeds (TPL)

Supermarket retailers carrying Go Raw are outperforming those that don’t !

The Mulo Leader in Organic Pumpkin & Sunflower Seeds; and Outpacing Category Growth

Source:  SPINS, Total US - MULO, SS NPI Seeds x Private Label, Labeled Organic 70%+, 52 wks ending 9/5/21

21.5%

12.9%

Go Raw Organic Pumpkin &
Sunflower Seeds

Dol Vol % Chg

Source:  SPINS, Total US - MULO, SS NPI Seeds, 

Labeled Organic 70%+, 52 wks ending 9/5/21



Go Raw is the leader with national distribution 

8Source:  SPINS, Total US - FOOD, SS NPI Seeds, Labeled Organic 70%+, 52 wks

ending 9/5/21

Go Raw, 
20.4

Woodstock, 
16.7

The 
Nutty 

Shoppe, 
14.2

Good 
Sense 

Organic, 
10.2

All 
Other 

Brands, 
38.5

$ Share

The Leader in Organic 

Pumpkin & Sunflower Seeds

Nationally Distributed and Recognized in the 
Natural and Supermarket Channels 

Dol Vol 

+11.6% vs 

YA

And Outpacing Category Growth:  
Source:  SPINS, Total US - Natural, Total US - Food, SS SEEDS, Max % ACV, 52 wks ending 9/5/21

Nat. Food

67.7 14.3

Nat. Food

49.5 15.5

Nat. Food

87.5 7.9

Nat. Food

43.0 31.9

% ACV

Across 8 categories and growing!

Seeds Cookies

Salad Toppers Sweet & Salty Snacks

Wellness Bars Oatmeal

Granola Rice Pouches

11.6%

7.0%

Go Raw Organic Pumpkin
& Sunflower Seeds

Source:  SPINS, Total US - FOOD, SS NPI Seeds x Private Label, Labeled Organic 

70%+, 52 wks ending 9/5/21



Grovara Go Raw Portfolio
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○ Our best-selling Go Raw product lines available internationally 

4oz Sprouted Salad Toppers 4oz Sprouted Seeds and Flavors

13-14oz Family Size Seeds 8oz Granola New Trail Mix & Keto Bars



Product Selling Points
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Go Raw Sprouted Family Size Seeds
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● Great-tasting plant-powered protein & nutrition to fuel your day:

○ 5g to 9g of plant-based protein per serving

○ Adds flavor, protein & crunch to avocado toast, salads, oatmeal & more

○ Made with only a few simple, easy-to-understand ingredients

○ Minimally processed—sprouted and dried, not roasted or baked

○ 4 flavors: Pumpkin, Sunflower, Spicy Fiesta, and Super Simple Seeds

Our Best-Selling Product Line!



Go Raw Sprouted Seeds Key Advantages

● Go Raw Sprouted Seeds deliver superior benefits vs. other 

seed options:

GO

RAW

Bob’s Red 

Mill

Manitoba 

Harvest

Navitas 

Organics
Nutiva

Living 

Intentions

Woodstock 

Farms

Eden 

Foods

Sprouted 

Pumpkin Seeds

Pumpkin 

Seeds

Organic Hemp 

Hearts

Organic Hemp 

Seeds

Organic Shelled 

Hempseed

Salted Pumpkin 

Seeds

Organic Pumpkin 

Seeds

Pumpkin 

Seeds

Organic Certified ✓ ✓ ✓ ✓ ✓ ✓ ✓ ✓

Non-GMO Verified ✓ ✗ ✓ ✓ ✓ ✗ ✓ ✗

2 (or less) Ingredients ✓ ✓ ✓ ✓ ✓ ✗ ✓ ✓

9g+ Protein/Serving ✓ ✓ ✓ ✗ ✓ ✗ ✓ ✓

Vegan ✓ ✓ ✓ ✓ ✓ ✓ ✓ ✓

Sprouted ✓ ✗ ✗ ✗ ✗ ✓ ✗ ✗

Gluten-Free Certified ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗

Allergen Free ✓ ✓ ✓ ✓ ✓ ✓ ✓ ✓



Go Raw Sprouted Snacking Seeds
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● Guilt-free snacking with 5-9g plant-based protein:

○ Crunchy, delicious (and healthy!) superseed snacks delivering on the 

top most popular savory snack category flavors

○ Made with only a few, simple, easy-to-understand, organic ingredients

○ 5g to 9g of plant-based protein per serving

○ Minimally processed—sprouted and dried, not roasted or fried

○ 6 delicious flavors: Pumpkin Seed, Sunflower Seed, Spicy Fiesta, 

Simply Lime, Sea Salt & Vinegar, and Sweet Cinnamon



Go Raw Snacking Seed Key Advantages

● Go Raw Sprouted Snacking Seeds deliver superior benefits vs. 

other “healthy” snack options:

GO

RAW
Somersaults

Creative 

Snacks
Hippeas

Peeled 

Snacks
Dang

Moon 

Cheese
Biena

Living 

Intentions

Sprouted 

Pumpkin 

Seeds

Sunflower Seed 

Crunchy Bites  

Sea Salt

Chia, Sunflower, 

Pumpkin 

Coconut Snack

Vegan White 

Cheddar 

Chickpeas

Peas Please 

Baked Snacks 

Sea Salt

Coconut 

Crunch Sticky 

Rice Chips

Natural Crunchy 

Gouda Cheese 

Snack

Sea Salt 

Chickpea 

Snacks

Salted Pumpkin 

Seeds

Organic Certified ✓ ✗ ✓ ✓ ✓ ✗ ✗ ✗ ✓

Non-GMO Verified ✓ ✓ ✗ ✓ ✓ ✓ ✗ ✓ ✗

2 (or less) Ingredients ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

9g+ Protein/Serving ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

Vegan ✓ ✓ ✓ ✓ ✓ ✓ ✗ ✓ ✓

No Added sugar ✓ ✗ ✗ ✗ ✓ ✗ ✓ ✓ ✓

Gluten-Free Certified ✓ ✗ ✗ ✓ ✓ ✗ ✗ ✓ ✓

Allergen Free ✓ ✗ ✗ ✓ ✓ ✗ ✗ ✓ ✓



Go Raw Sprouted Seed Salad Toppers
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● Plant-based protein innovation in salad category:

○ Made with only 4-8 simple, easy-to-understand, organic ingredients

○ 2g protein (same as most bacon bits) & only 40 calories per serving

○ Leverages best selling salad/crouton category flavors, but healthier!

○ Minimally processed—sprouted and dried, not roasted or fried

○ 3 flavors: Italian Herb, Garlic Thyme, and Sea Salt & Cracked Pepper



Salad Consumption is Growing and Changing
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Salad Consumption Expected 
to Grow at a CAGR of 10.2%

through 2027

Source:  Grandview Research, Global Packaged Salad Dollar Sales (USD)

Salads are Becoming More 
Premium and Naturally 

Functional

And so are the toppings!



$ Share +/- YA -1.4 0.1 1.3

15.0%

20.8%

24.0%

 Tortilla Strips/
Wontons

 Fried Onions  Nuts, Seeds, Fruit
and Other Plant

Based

Dollar Volume % Chg YA

What is Driving “Other” Salad Topper Growth?

• Many consumers are shifting away from croutons and looking for 
healthier, tastier options

• Salad Toppers that include seeds are among the group providing
the highest sales growth

17
Source:  SPINS, Total-US Food, Branded Shelf Stable Salad Toppers, 52 weeks ending 09/05/21

Supermarket



GO RAW Rothbury
Oscar 

Meyer

McCor

mick

New 

York

Harvest 

Snaps
Hormel French’s

Fresh 

Gourmet

Sprouted 

Seed Salad 

Toppers

Seasoned 

Italian Style 

Croutons 

Bacon Bits 

Hickory 

Flavor

Salad 

Toppins

Texas 

Toast 

Croutons 

Seasoned

Green Pea 

Crisp Salad 

Toppers

Real 

Crumbled 

Bacon

Crispy Fried 

Onions 

Original

Croutons

Classic 

Caesar

Organic Certified ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

Non-GMO Verified ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

5 or Fewer Ingredients ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✓ ✗

2g+ Protein per Serving ✓ ✗ ✓ ✓ ✗ ✗ ✓ ✗ ✗

No Added Sugar ✓ ✗ ✗ ✗ ✓ ✗ ✗ ✓ ✗

No Added Preservatives ✓ ✗ ✗ ✗ ✗ ✓ ✗ ✓ ✗
Easy-to-Understand 

Ingredients ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

Allergen Free ✓ ✗ ✓ ✗ ✗ ✓ ✓ ✗ ✗

Go Raw Salad Toppers Key Advantages

● Go Raw Sprouted Seed Salad Toppers deliver better health 

benefits vs. other salad topper options:



Go Raw Sprouted Granola



Introducing Go Raw Sprouted Granola

• Made with SPROUTED seeds and SPROUTED buckwheat groats

• 10 ingredients or less

• Only brand with ZERO Added Sugar and No Oils  

• Nut, Gluten and Cholesterol Free with fewer net carbs than traditional granola

• Low in fat (1-6g), while packing 3-4g of plant-based protein

20

A Great Tasting, 

Simple Granola

-Coco Crunch-

-Raisin Crunch-

-Apple Cinnamon-

8oz, $6.99 SRP



$82.0 $81.2 

$25.7 $24.8 

$220.9 $227.1 

YTD 2020 YTD 2021

Granola Dollar Sales by Type
(Millions)

The Granola category continues growth trends

• 2020 was a large growth year for Granola due to consumers eating more 
meals at home

• Natural Granola continues to drive growth in 2021

21

$401.9

$459.4

$370

$380

$390

$400

$410

$420

$430

$440

$450

$460

$470

2019 2020

Granola Dollar Sales (Millions)

Source:  SPINS, Supermarket Channel, SS Granola and Muesli, 2 years ending 12/27/2020 (Left), YTD through  09/05/21 (right)

+14.3%

$328.7 $333.1 +1.3%

+2.8%

-1.0%

Natural

Conventional

Total Granola

-3.6%Specialty

Supermarket Channel



Go Raw Sprouted Granola Key Advantages

● Go Raw Sprouted Granola offers more benefits vs. competition:

GO

RAW

Love 

Crunch

Purely 

Elizabeth
Paleonola

Living 

Intentions
KIND

Bear 

Naked
CLIF

Safe + 

Fair

Coco Crunch 

Sprouted 

Granola

Dark Chocolate 

& Peanut Butter 

Granola

Chocolate Sea 

Salt Probiotic 

Granola

Chocolate Fix 

Grain Free 

Granola

Cacao Crunch 

Activated 

Superfood Cereal

Dark Chocolate 

Clusters Healthy 

Grains Granola

Chocolate 

Granola

Blueberry 

Crisp

Chocolate 

Granola

Organic Certified ✓ ✓ ✗ ✗ ✓ ✗ ✗ ✓ ✗

Non-GMO Verified ✓ ✓ ✓ ✓ ✗ ✗ ✓ ✗ ✗

9 (or less) Ingredients ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✓

Gluten-Free Certified ✓ ✗ ✓ ✓ ✗ ✗ ✗ ✗ ✓

Nut-free ✓ ✗ ✗ ✗ ✓ ✓ ✓ ✗ ✓

Vegan ✓ ✗ ✓ ✗ ✓ ✓ ✗ ✓ ✓

No Added sugar ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗ ✗

No Added flavors ✓ ✗ ✓ ✓ ✓ ✓ ✗ ✗ ✓



Go Raw Sprouted Bars



Sprouted Seed Trail Mix Bars

● All the benefits of trail mix in a convenient, great-tasting bar:

○ 7-8g of plant-based protein + only 170 calories per bar 

○ 6-9 simple, easy-to-understand ingredients + nut/allergen-free

○ Sprouted seeds & fruit for on-the-go nutrition & energy to fuel your day



Go Raw Trail Mix Bars Key Advantages

● Go Raw Sprouted Trail Mix Bars deliver superior benefits:

GO 

RAW
Clif

Nature 

Valley
Lärabar

Tahoe 

Trailbar
KIND SKOUT Bobo’s

Flavor
Dark 

Chocolate

Sea Salt

Sierra Trail Mix 

Energy Bar

Fruit & Nut 

Chewy Granola 

Trail Mix Bar

Nut & Seed 

Chocolate 

Coconut Chew

Dark Cherry 

Chocolate Bar

Healthy Grains 

Dk Chocolate 

Chunk Bar

Peruvian 

Chocolate 

Energy Bar

Chocolate 

Chip Oat Bar

<10 Ingredients ✓ ✗ ✗ ✓ ✗ ✗ ✓ ✗
Simple Ingredients ✓ ✗ ✗ ✓ ✗ ✗ ✓ ✗
7g+ Protein per Bar ✓ ✓ ✗ ✗ ✓ ✗ ✗ ✗
<8g Sugar per Bar ✓ ✗ ✓ ✗ ✗ ✗ ✗ ✗
150 Calories (or Less) ✓ ✗ ✓ ✗ ✗ ✓ ✓ ✗
Organic Certified ✓ ✗ ✗ ✗ ✗ ✗ ✓ ✗
Non-GMO Verified ✓ ✗ ✗ ✓ ✗ ✗ ✗ ✓
Gluten-Free Certified ✓ ✗ ✗ ✗ ✓ ✗ ✗ ✓
Nut-free ✓ ✗ ✗ ✗ ✗ ✓ ✗ ✓
Allergen-free ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✓



NEW Sprouted Keto Seed Bar

● A better-tasting Keto Bar with clean, real, organic ingredients:

○ Aligns with hot trend; Keto $10B globally & expected to hit $16B by 2027

○ 4g net carbs + 6g plant-based protein + 13g fat  

○ No added sugar or sugar alcohols + no bitter Stevia aftertaste

○ Simple, easy-to-understand ingredients and nut-free

1. The Insight Partner, Jul 2019

https://www.theinsightpartners.com/reports/ketogenic-diet-market


Addressing Today’s Consumers’ Needs

● Healthy mainstream consumers are looking for taste, 

simple/clean ingredients, portability, and foods that meet their 

personal lifestyle diet needs

1. The Insight Partners Jul 2019

○ Keto is the #1 most popular diet trend 

that continues to show significant growth

○ Global Keto market nearly $10B in 2018 

and expected to reach $16B by 2027, 

growing at a CAGR of 5.5%1

○ Opportunity exists to address current 

concerns in keto market

■ #1 consumer concern is taste; difficult       

to find great-tasting options with no     

bitter Stevia aftertaste

■ Few organic, clean-label options 

■ Few products with simple, easy-to-

understand ingredients

https://www.theinsightpartners.com/reports/ketogenic-diet-market


Go Raw Keto Seed Bar Key Advantages

● Go Raw Keto Seed Bar delivers a better keto bar experience:

GO 

RAW
Dang

Keto 

Bars

Perfect 

Keto

Kiss My 

Keto

Keto 

Brownie

Keto-

Crave

Keto 

Science

Flavor
Chocolate

Coconut

Chocolate 

Sea Salt

Chocolate 

Coconut 

Almond

Chocolate 

Chip Cookie 

Dough

Chocolate 

Coconut

Chocolate 

Almond

Cocao 

Almond

Chocolate

Almond

<10g Total Carbs ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗
Simple Ingredients ✓ ✓ ✗ ✓ ✗ ✗ ✗ ✗
Plant-Based Protein ✓ ✓ ✓ ✗ ✗ ✗ ✗ ✗
No Stevia/Sucralose ✓ ✗ ✗ ✗ ✗ ✓ ✗ ✗
No Sugar Alcohols ✓ ✓ ✗ ✓ ✗ ✗ ✓ ✓
Organic Certified ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗
Non-GMO Verified ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗
≤80mg Sodium ✓ ✗ ✗ ✓ ✗ ✗ ✗ ✗
Nut-Free ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗
No Bitter Aftertaste ✓ ✗ ✗ ✗ ✗ ✗ ✗ ✗



Appendix

29

Thank you 

and 

Good Selling!



Go Raw Sprouted Family Size Seeds Specs 

Net Wt.

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

14 oz

1402

48467

248252

40059

859888000127

Unit Dimensions: 2.00 x 6.375 x 9.50 | Units per Case: 6

Pumpkin Seeds

INGREDIENTS: Sprouted Organic 

Pumpkin Seeds, Sea Salt

Sunflower Seeds

INGREDIENTS: Sprouted Organic 

Sunflower Seeds, Sea Salt

Mixed Seeds

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, Sprouted 

Watermelon Seeds*, Sea Salt

*ORGANIC INGREDIENT

Super Simple

INGREDIENTS: Organic 

Sprouted Pumpkin Seeds, 

Organic Sprouted Sunflower 

Seeds

Spicy Fiesta

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, Lime Juice*, 

Cilantro*, Sea Salt, Spices*, 

Garlic Powder*, Jalapeno*

*ORGANIC INGREDIENT

Net Wt.

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

14 oz

1403

48468

248256

40107

859888000097

Net Wt.

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

13 oz

1416

88742

241687

340239

854497008533

Net Wt.

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

14 oz

1405

48469

248257

40060

859888000417

Net Wt.

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

14 oz

1404

48470

248258

40060

859888000400



Go Raw Sprouted Snacking Seeds Specs

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1815

88857

238813

338280

854497008359

Pumpkin

INGREDIENTS: Sprouted Organic 

Pumpkin Seeds, Sea Salt

INGREDIENTS: Sprouted Organic 

Sunflower Seeds, Sea Salt

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, Lime Juice*, 

Coconut Nectar*, Sea Salt

*ORGANIC INGREDIENT

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, White 

Vinegar*, Sea Salt

*ORGANIC INGREDIENT

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, Lime Juice*, 

Cilantro*, Sea Salt, Spices*, 

Garlic Powder*, Jalapeno*

*ORGANIC INGREDIENT

Unit Net Wt: 4 oz (113 g) 

Unit Dimensions: 2.00 x 5.38 x 7.50  |  Units per Case: 10

INGREDIENTS: Sprouted 

Pumpkin Seeds*, Sprouted 

Sunflower Seeds*, Coconut 

Sugar*, Cinnamon*, Vanilla 

Extract* | *ORGANIC 

INGREDIENT

Sunflower Simply Lime Sea Salt & Vinegar Spicy Fiesta Sweet Cinnamon

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1816

88865

238814

338281

854497008373

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1814

88884

238816

338282

854497008335

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1813

88885

238817

338283

854497008311

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1817

88870

238815

338287

854497008397

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1812

88886

238818

338284

854497008298



Go Raw Sprouted Salad Toppers Specs
Garlic ThymeItalian Herb Sea Salt & Cracked Pepper

INGREDIENTS: Sprouted Pumpkin Seeds*, 

Sprouted Sunflower Seeds*, Sea Salt, Thyme*, 

Garlic* | *ORGANIC INGREDIENT

INGREDIENTS: Sprouted Pumpkin Seeds*, 

Sprouted Sunflower Seeds*, Sea Salt, Black 

Pepper* | *ORGANIC INGREDIENT

INGREDIENTS: Sprouted Pumpkin Seeds*, 

Sprouted Sunflower Seeds*, Sea Salt, Basil*, 

Cilantro*, Onion*, Garlic* | *ORGANIC INGREDIENT

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1809

88887

238819

337989

854497008236

Unit Net Wt: 4 oz (113 g)  |  Unit Dimensions: 2.00 x 5.38 x 7.50  |  Units per Case: 10

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1810

88890

238820

337990

854497008243

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

1811

88899

238821

337991

854497008250



Go Raw; a healthier and Sprouted Granola

33

INGREDIENTS: DATES, SPROUTED 

BUCKWHEAT GROATS, SPROUTED 

SESAME SEEDS, COCONUT, 

APPLES, HEMP SEEDS, CINNAMON, 

VANILLA EXTRACT, NUTMEG, SEA 

SALT

INGREDIENTS: DATES, SPROUTED 

BUCKWHEAT GROATS, SPROUTED 

SUNFLOWER SEEDS, SPROUTED SESAME 

SEEDS, COCONUT, HEMP SEEDS, CACAO 

POWDER, CHOCOLATE(CACAO, COCONUT 

SUGAR, CACOA BUTTER), VANILLA 

EXTRACT, SEA SALT

INGREDIENTS: SPROUTED 

BUCKWHEAT GROATS, DATES, 

RAISINS, COCONUT, SPROUTED 

FLAX SEEDS, NUTMEG, VANILLA 

EXTRACT

Competitive Natural 

Granolas
Many Natural granola brands 

have with the following 

nutritional drawbacks:

• 6 grams of added sugar

• 3.5 grams of Saturated Fat

Go Raw’s Difference
Delivers sprouted plant-

based nutrition with:

• Zero Added Sugar

• Sprouted

• 1.25 grams Saturated Fat

• Simple Ingredients



Go Raw Sprouted Trail Mix Bars Specs

INGREDIENTS: Sprouted Pumpkin Seeds*, Dates*, 

Cherries* (Cherries*, Apple Juice*, Sunflower Oil*), Sesame 

Seeds*, Coconut (Unsulphured)*, Dark Chocolate* (Cocoa*, 

Coconut Sugar*, Cocoa Butter*), Hemp Seeds*, Sea Salt, 

Vanilla Extract* | *ORGANIC INGREDIENT

INGREDIENTS: Sprouted Pumpkin 

Seeds*, Dates*, Cacao Powder*, Dark 

Chocolate* (Cocoa*, Coconut Sugar*, 

Cocoa Butter*), Coconut Nectar*, Sea 

Salt | *ORGANIC INGREDIENT

INGREDIENTS: Sprouted Pumpkin 

Seeds*, Dates*, Sesame Seeds*, 

Coconut (Unsulphured)*, Apples*, Hemp 

Seeds*, Cinnamon*, Sea Salt, Vanilla 

Extract* | *ORGANIC INGREDIENT

Dark Chocolate Sea SaltDark Chocolate Cherry Apple Cinnamon

• Unit Net Wt: 1.2 oz (34 g)

• Sleeve Net Wt: 16.6 oz (471 g)

• Unit Dimensions (L x W x H): 0.5” x 5.75” x 1.75”  

• Sleeve Dimensions (L x W x H): 5.75” x 5.75” x 2.75”

• Bars per Sleeve: 12

• Sleeves per Master Case: 12

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

Sleeve UPC

1945

86360

251662-3

354138

854497008496

854497008526

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

Sleeve UPC

1946

86362

251663-1

354139

854497008502

854497008847

Mfg Item #

UNFI West #

UNFI East #

KeHE #

Item UPC

Sleeve UPC

1947

86363

251664-9

354140

854497008519

854497008854


