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Hunter's Gourmet will be in the Top 3 brands in Premium Snacking in the UAE, the
Middle East, Asia and then the World

Quality, Innovation, Customer Focus, Agility
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FOODS

The first factory operational in Jebel Ali Free Zone, Dubai, UAE in 1985
Manufacturer, Packer, Importer/Distributor and Exporter
Supply all major retailers and HORECA in the UAE

Export to over 42 countries, either under our own brands or private labels
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GLUTEN FREE
63%

VEGAN
77%

MSG FREE
100%

ORGANIC
9%

NO TRANS FATS
100%

NO ARTIFICIAL
FLAVORS

85%

“Better for You” Commitment

NO CHOLESTEROL
100%
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NO ARTIFICIAL
PRESERVATIVES
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NO ARTIFICIAL COLORS
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HUNTER
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Brands we manufacture, pack, distribute and export
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HUNTERS  HUNTER ReRB Alddin (i Baba

— Gourmet —

Brands we directly import and exclusively distribute in the region

HUNTER'S
—gofécfz'o%—

THE WORLD'S FINEST
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Quality Standards and Certifications ',E'ogBEB

Our Certificates Our Standards

v FSSC 22000 version 5 v/ Quality Management System

v 1SO 22000 v/ HACCP

v Halal Certificate v Organic Certified as per NOP

v| Kosher Certified and EOS Standards by Ecocert
SA.
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HUNTER
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HUNTER'S

— Gourmet —

Innovative, premium, quality foods and snacks with an emphasis on health and flavour
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HUNTER'S HYNTER
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FOODS

Behind every crunch that you hear is time spent innovating and finding the best quality of raw material, most
original flavours and the perfect ratio of flavour to the chips. Enjoying a bag of our snacks, made with passion, is
indulging in an experience full of ambition and commitment to do BETTER and be BETTER.
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EE};LLE}_S Hand Cooked Potato Chips EggBER

Best quality potatoes, cut into thicker slices and hand cooked in kettles.
Packed straight away in pouches or canisters to reach you in all their just-cooked, delicious glory.
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HUNTER'S HUNTER
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HUNTER'S —
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S5 TATINUM SELECTION

BLACK CAVIAR

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Colours

No Artificial Preservatives

Weight: 150gm - Packing: 12x150gm Pouch: Weight: 125gm - Packing: 12x125gm / 25gm - Packing: 50x25gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE




HUNTER'S HUNTER
— Gourmet — FYODS

Locally relevant and authentic, bold and vibrantly flavoured premium chips

HUNTER'S ' HAND HUNTER'S HUNTER'S

— Gourmet —

— Gourmet—

SHAKSHUKA FATTOUSH SHAWARMA
Gluten Free Gluten Free MSG Free

MSG Free MSG Free Non GMO

Non GMO Non GMO Vegetarian
Vegetarian Vegetarian No Artificial Colours
No Artificial Colours No Artificial Colours No Artificial Preservatives
No Artificial Preservatives No Artificial Preservatives No Cholesterol

No Cholesterol No Cholesterol No Trans Fat

No Trans Fat No Trans Fat

Dairy Free Dairy Free

Lactose Free Lactose Free

Weight: 150gm - Packing: 12x150gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE
Pouch: Weight: 25gm - Packing: 50x25gm
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— Gourmet —
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Black Tuffle
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A truffle lover’s dream come true with a luxurious sensorial taste experience
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TRUFFLE CO ION

Black Tuffle
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BLACK TRUFFLE

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Colours

No Artificial Preservatives
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free
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TRUFFLE COLLECTION
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BLACK TRUFFLE
AND PARMESAN

Gluten Free

MSG Free

Non GMO
Vegetarian

No Artificial Colours
No Cholesterol

No Trans Fat
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TRUFFLE CO ION

Urile Teffle
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CHIPS
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WHITE TRUFFLE

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Colours

No Artificial Preservatives
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

HUNTER'S

—i‘gourmef—

RUFFLE COLLECTION

WAL, Tusffle

and Percini
HANP

COOKED

’!)( .Iﬁ ‘0?

Weight: 150gm - Packing: 12x150gm - Pouch: Weight: 125gm - Packing: 12x125gm Weight: 25gm - Packing: 50x25gm

BLACK TRUFFLE: Weight: 40gm can- Packing: 50x40gm - Weight: 40gm pouch - Packing: 24x40gm

Weight: 25gm pouch — Packing: 50x25gm - Weight: 125gm pouch — 12x125gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE
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TRUFFLE CO

HUNTER'S'
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WHITE TRUFFLE
AND PORCINI

Gluten Free

MSG Free

Non GMO

Vegetarian

No Artificial Colours

No Artificial Preservatives
No Cholesterol

No Trans Fat




HUNTER'S HUNTER
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Tasting gourmet potato chips at the next luxurious, delectable level!
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Gluten Free Gluten Free
Non GMO THAI GREEN CURRY CUMIN AND LIME WASABI AND PESTO PARMESAN MSG Free
V Non GMO
Nig,ipt'f'c'al Colours Gl F TURMERIC Gluten Free Vegetarian
No Art;f;c:al PresleJrvatives Gluten Free Mthelr;rereee MVISG Free No Artificial Colours

MSG Free MSG Free Non GMO No Artificial Preservatives
No Cholesterol Non GMO Non GMO Non GMO Vegetarian
No Trans Fat Vegan Vegan Vegetarian No Artificial Colours
Dairy Free No Artificial Colours No Artificial Flavours No Artificial Colours No Artificial Preservatives RS e
Lactose Free No Cholesterol No Artificial Colours No Cholesterol No Cholesterol I yAe

No Cholesterol No Trans F HUNTER'S SMOKEHOUSE BARBECUE

No Trans Fat No Trans Fat o Trans Fat o

Dairv Free No Trans Fat —Sourmet —

1 ty - Dairy Free Gluten Free

actose rree Lactose Free NSGGFIGS

on
Vegan

No Artificial Colours
Weight: 150gm - Packing: 12x150gm No Artificial Preservatives
Shelf Life: 12 months - Manufactured & Packaged in: UAE
Pesto Parmesan/ Quattro Formaggi Pouch: Weight: 125gm - Packing: 12x125gm

Cherry Tomato & Olive Pouch: Weight: 25gm - Packing: 50x25gm




HUNTER'S HUNTER
— Gourmet — FYODS

Flat and Crinkle Cut:
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FLAT CUT CRINKLE CUT
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* more waves: 2-2.5 more waves
per inch
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* The more and deeper waves L

f/ carry more intense flavour and
give better crunch.
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EE};LLE}_S Hand Cooked Crinkled Chips EggBE;@R

Crinkled chips for more crunch and flavour!
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HUNTER'S I F ' ITET

YOK ANL \
POTATO OTAE SOTATO
HOT CHILLI PEPPERS SEA SALT SEA SALT & CRUSHED HONEY BARBEQUE RED TOMATO SALSA
BLACK PEPPER
MSG Free Gluten Free MSG Free MSG Free MSG Free
Non GMO MSG Free Non GMO Non GMO Non GMO
No Artificial Colours Non GMO Vegan Vegetarian Vegetarian
No Cholesterol Vegan No Artificial Preservatives No Artificial Flavours No Artificial Flavours
No Trans Fat No Artificial Preservatives No Artificial Flavours No Artificial Colours No Artificial Colours
No Artificial Flavours No Artificial Colours No Cholesterol No Cholesterol
No Artificial Colours No Cholesterol No Trans Fat
No Cholesterol No Trans Fat Dairy Free
R FO No Trans Fat Dairy Free Lactose Free
< ‘9;_ Dairy Free Lactose Free
u/: o Lactose Free
(0 c

Weight: 140gm - Packing: 12x140gm
Sy 1082 Shelf Life: 12 months - Manufactured & Packaged in: UAE
CE4° Soon to be Cooked with 100% Sunflower Oil.
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— Gourmet—

Hand Cooked Potato Chips

Thicker and flat cut, hand cooked to perfection!
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HUNTER’S®

— Gourmet —

HUNTER'S'

- Hot Chilli %o
Sea Salt & F y P%ppelrs‘ SRS B
Cider Vinegar A5 . G

SEA SALT & SOUR CREAM

SWEET CHILLI SEA SALT & CRUSHED SEA SALT HOT CHILLI MATURE AND ONION
CHUTNEY BLACK PEPPER CIDER VINEGAR PEPPERS FRENCH CHEESE
Gluten Free
Non GMO MISG Free VISG Free Non GMO. MSG Free Cluten Free WS Froe
Vegan Non GMO Non GMO Vegan Non GMO von GMO Non GMO
No Artificial Preservatives Vegan Vegan No Artificial Preservatives No Artificial Preservatives \I\/lig::,zﬂgigl Flavours Vegetarian

No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

R FO

<R FOR

" ©
(a8 C

SiNcE 109

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

Weight: 125gm / 40gm - Packing: 12x125gm / 24x40gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

No Artificial Colours
No Cholesterol
No Trans Fat

No Cholesterol
No Trans Fat




HUNTER'S'

— Gourmet—

%5 SweetChilli 4
| Chutney @
| .

SWEET CHILLI
CHUTNEY

Non GMO

Vegan

No Artificial Preservatives
No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free
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Hand Cooked Potato Chips

Single serving cans, perfect for hotels, cafes and on-the-go!

SEA SALT & CRUSHED
BLACK PEPPER

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

Nz

D@ Cooked with

\\\

ZM\?\ 100% Sunflower Oil

SEA SALT

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

HUNTER'S

SEA SALT &
CIDER VINEGAR

Gluten Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

Weight: 40gm - Packing: 50x40gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE

FOoDS

HUNTER'S'

j % HotChilli 4
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MSG Free

Non GMO

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

HUNTER
FOoDS’

HONEY
BARBECUE

Non GMO
Vegetarian

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

MSG Free
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A wide variety of innovative, gourmet and quality snacks.
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v Gluten Free

v MSG Free

v Non GMO

v No Artificial Flavours

v No Artificial Colours

v No Artificial Preservatives

HUNTER

— Gourmet -

A EBgBESR PRODUCT

HUNTER'S

— Gourmet —

+ Gluten Free

v MSG Free

v Non GMO

v No Artificial Flavours

v No Artificial Colours

v No Artificial Preservatives
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HUNTER
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v Gluten Free

v MSG Free

v Non GMO

v No Artificial Flavours

v No Artificial Colours

v No Artificial Preservatives
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HUNTER'S’

Artificial Preservatives
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HUNTER'S
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Pappadims
LENTIL CHIPS HUNTER'’S
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CRUSHED KASHMIRI
BLACK RED CHILLI
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v Gluten Free.
v MSGFree

|
;  Highin Protein
 HoArtificial Flavours.
100:. A v No. + No Artifical Colours
SunflowerOil v N i Sunflower 0 v Noartificial Preservatives
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“Sea Salt & Cider Vinegar.
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~Peruvian Pink Salt_

-~ Jalapefio & Cheddar Cheesé




HUNTER'S

— Gourmet—

Whole and sliced real vegetables and fruits with nutrients and flavour intact,

EOgBESR PRODUCT

"HUNTER'S”
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/GlutenFree
v MSG Free

v Non GMO

v No Artificial Flavours
v No Artificial Colours

v/ No Artificial Preservatives 4

“ogTER PRODUCT

HUNTERS

—Qfam*me/—

®
&0
Sweet Potato

=M,

Carrot v Gluten Free

v MSG Free
¥ NonGMO
v No Artificial Flavours
v No Artificial Colours
v No Artificial Preservatives ™

Okra

"~ Green Bean

MIXED VEGETABLE CHIPS

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

to give you all the wholesome goodness!

FOgBESR PRODUCT

v Gluten Free

v MSG Free
 Non GMO

v No Artificial Flavours
v No Artificial Colours
v No Artificial Preservatives

SNAP PEA CHIPS

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

EB(’;BESR PRODUCT

HUNTER'S

— Gourmet —

v Gluten Free

v No Artificial Flavours
v No Artificial Colours
v No Artificial Preservatives

BEETROOT CHIPS

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free
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Weight: Vegetable: 75gm— Beetroot: 60gm — Snap Pea: 50gm
Packing: Vegetable: 24x75gm — Beetroot: 24x60gm — Snap Pea: 24x50gm
Shelf Life: 10 months - Manufactured & Packaged in: UAE




HUNTER'S'

— Gourmet —

Pappadums Lentil Chips

Crunchy, delicious, ready-to-eat, high in protein and low in fat. The natural spices are rolled into the
dough to give these Indian-inspired flavours. A delectable snack perfect on their own or with a dip.
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HUNTER'S

— Gourmet —

pappadvmg

LENTIL CHIPS

KASHMIRI
» RED CHILLI
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KASHMIRI RED CHILLI

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
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“«® (Cooked with
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'ZM‘\? 100% Sunflower Oil

GREEN CHILLI
s> GARLIC

A

G S

o c

v Glutei Free

v/ MSGFree ) A b by
ZO 8

100% S
Sunflower Oil

GREEN CHILLI GARLIC

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

p Ly
AHBNTER (.,

100% &
Sunflower 0il

SIMPLY CUMIN

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

HUNTER
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HUNTER'S
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pappadums

Fausien
& "4 PEPPER

7
ay
@
v Gluten Free
v

Cooked with' '7 :
100% &7
Sunflower Oil

CRUSHED BLACK
PEPPER

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

«("R FOQA No Artificial Colours No Artificial Colours No Artificial Colours No Artificial Colours
u/: No Cholesterol No Cholesterol No Cholesterol No Cholesterol
No Trans Fat No Trans Fat No Trans Fat No Trans Fat

Dairy Free
Lactose Free

Dairy Free
Lactose Free

Dairy Free
Lactose Free

Dairy Free
Lactose Free

S, %
Wce 192 Weight: 120gm - Packing: 12x120gm - Shelf Life: 12 months - Manufactured & Packaged in: UAE
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HUNTER'S HUNTER
— Gourmet — FYODS

One more nutritious addition to our Better for You range of wellness snacks!

's

HUNTER'S

— Gowrmet —

LENTIL PROTEIN CHIPS
WITH ROASTED FLAX SEEDS

Gluten Free

MSG Free

Vegan

Non GMO

No Artificial Preservatives
No Artificial Flavours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

Weight: 25gm - Packing: 24x25gm
Shelf Life: 12 months - Manufactured & Packaged in: UAE




HUATERS Quinaa cips T

Every bite delivers that delicate Ancient Grain crunch,
the nutrients and the Latin-America-inspired savory moreishness!

Nz

2.:::::”‘\( Cooked with A

ZJA\N_100% Sunflower Oil

HUNTER'S’ | HUNTER'S' | I-Il@JgI;ITER’So | HLQJQI;ITERT

QUINOA CHIPS QUINOA CHIPS QUINOA CHIPS QUINOA CHIPS
JALAPENO & CHEDDAR CHEESE PERUVIAN PINK SALT SEA SALT & CIDER VINEGAR SWEET CHILLI SALSA
Gluten Free Gluten Free Gluten Free Gluten Free
MSG Free MSG Free MSG Free MSG Free
Non GMO ] Non GMO Non GMO Non GMO
No Artificial Colours V] Vegan Vegan Vegan
No Cholesterol I No Art|f|C|aI Preservatives No Artificial Colours No Artificial Colours
No Trans Fat /| No Artificial Flavours No Cholesterol No Cholesterol
FO No Artificial Colours No Trans Fat No Trans Fat
,\%R R No Cholesterol Dairy Free Dairy Free
u/: /6 /] No Trans Fat Lactose Free Lactose Free
o c V) Dairy Free

) Lactose Free

. . Weight: 75gm - Packing: 12x75gm — Weight: 28gm - Packing: 24x28gm
"Nce 19 Shelf Life: 12 months - Manufactured & Packaged in: UAE




HUNTER'S HUNTER
— Gourmet — FYODS

These super thin, light and crispy O’s are perfect for
selfish indulgence, lunch boxes and party platters to be shared among friends!

HUNTER'S

HUNTER'S HUNTER'S

— Gowrmet — — Gourmet —

HUNTER'S' HUNTER'S

— Gowrmet—  + ¥ — Gourmet —

>4

HUNTERS®

T anowme/ 2 \\‘

SEA SALT WHITE & BLACK PIZZA HONEY & MUSTARD BLACK SEEDS
SESAME SEEDS

MSG Free MSG Free MSG Free MSG Free MSG Free
Non GMO Non GMO Non GMO Non GMO Non GMO
Vegan Vegan Vegan No Artificial Preservatives Vegan
No Artificial Preservatives No Artificial Preservatives No Artificial Preservatives No Artificial Flavours No Artificial Preservatives
No Artificial Flavours No Artificial Flavours No Artificial Flavours No Artificial Colours No Artificial Flavours
No Artificial Colours No Artificial Colours No Artificial Colours Dairy Free No Artificial Colours
No Cholesterol No Cholesterol Dairy Free Lactose Free Dairy Free
No Trans Fat No Trans Fat Lactose Free No Cholesterol Lactose Free
Dairy Free Dairy Free No Cholesterol No Trans Fat No Cholesterol
Lactose Free Lactose Free No Trans Fat No Trans Fat

Sea Salt- Sesame Weight: 180gm / 80gm- Packing: 12x180gm / 20x80gm
Pizza — Honey & Mustard Weight: 160gm / 70gm - Packing: 12x160gm / 20x70gm
With Black Seeds - Weight: 180gm - Packing: 12x180gm
Shelf life: 12 months (Black & White Sesame Shelf life: 9 months) - Manufactured & Packaged in: ROMANIA
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HUNTER
A FOODS PRODUET

HUNTER
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Gluten Free
Non GMO

Our organic superfoods grains, seeds, flakes, flour, powder and cereal cakes
deliver a powerful, nutritious punch!
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HUNTER'S HUNTER
— Gourmet — FYODS

A complete solution in Organic Superfoods, sourced directly from the farmers wherever possible.
Now 100% recyclable packaging.

K FOQDS PRODUCT

HUNTERS | \

— Gourmet— i
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HUNTERS'

— Gourmet— s — Gourmet—
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oggﬂ‘“ Tri-Colour Qt

Oggi“ic White Quinoa

Organic
Gluten Free
b MSG Free
S . Non GMO
HUNTERS | % Vegan
— Gourmet— 4o No Artificial Preservatives
- No Artificial Flavours
No Artificial Colours
No Cholesterol
No Trans Fat
Dairy Free
Lactose Free

|

A FOops A FOops i

HUNTERS | © HUNTER'S

-—@fom'mel—— —@faz{rmd— L ( —Qfourmel— 1

0‘—‘3&0 White Quinoa Flakes Oféanio White Quinoa Flour mgv‘*" Roasted Cocoa Nibs

0r8*™° Flax Seeds

Flax, Tri-colour Quinoa, Cocoa Nibs, White Quinoa, Quinoa Flour: Weight: 300gm - Packing: 6x300gm
White Quinoa Flakes, Wheatgrass: Weight: 250gm - Packing: 6x250gm - Maca Powder: 150gm — Packing: 6x150gm
Chia Seeds: Weight:300gm / 150gm— Packing: 6x300 / 12x150gm - Shelf Life: 18 months - Packaged in: DUBAI




HYNTER

HUNTER Brown Rice Crackers FOODS"

— Gourmet —

<R FOp
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SINCE 102

Made directly from Organic wholegrain brown rice, giving the crackers a wholesome nuttier taste. The variances

BLACK SESAME

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Flavours
No Artificial Colours
No Artificial Preservatives
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

are not flavours, but real ingredients.

SEA SALT

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Flavours
No Artificial Colours
No Artificial Preservative
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

RUMRANRNRRNK

Weight: 100gm - Packing: 12x100gm
Shelf Life: 10 months - Manufactured & Packaged in: CHINA

MULTIGRAIN

v
v
v
v
v

Gluten Free

MSG Free

Non GMO

v Vegan

No Artificial Flavours
No Artificial Colours
No Artificial Preservative
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free




HUNTER'S

— Gourmet—

Italian-made with the finest grains, delicious on their own or with savoury/sweet toppings.
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RICE CAKE

Organic

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

R e
N
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CORN CAKE

Organic

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

Weight: 120gm - Packing: 12x120gm
Shelf Life: 12 months - Manufactured & Packaged in: ITALY
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EIQJ}:];}E}_S Fried Onions EggBEB

Ready-to-eat with delicious crispy texture, perfect for cooking or garnishing.

FRIED ONIONS

Gluten Free

MSG Free

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

R FO

<R FOR

" r
m c

Weight: 100gm - Packing: 24x100gm - Weight: 450gm - Packing: 12x450gm
SINCE 108 Shelf Life: 12 months - Manufactured & Packaged in: UAE




HUNTER Deliciously Crinkled Potato Ridges '.!3355'3

Quality potatoes, thinner crinkle cut, cooked to perfection with some bold & mouth-watering flavours!
Packed in pouches.

\JURTER

ey Y GRX B 0

QY

HIMACAYAN
PINK SALT

HIMALAYAN

PINK SALT
Gluten Free

SWEET CHILLI

MSG Free

HUNTER

SELIGAOL S LY CRINXLEDTPOIATD

QY

JALAPENO

JALAPENO

Gluten Free

MSG Free Non GMO MSG Free
Non GMO Vegan Non GMO
Vegan No Preservatives No Preservatives

No Preservatives

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

No Artificial Colours
No Cholesterol
No Trans Fat

SIycg 1082 Weight: 40gm - Packing: 24x40gm -
Shelf Life: 9 months - Manufactured & Packaged in: UAE




HUNTER

SIMPLE. BOLD. HONEST.

Ridges

Quality potatoes, thinner crinkle cut, cooked to perfection with some bold & mouth-watering flavours!

HOT CHILLI PEPPER

MSG Free

Non GMO

No Preservatives

No Artificial
Flavours

No Artificial
Colours

No Cholesterol

No Trans Fat

Weight: 75gm - Packing: 12x75gm - Shelf Life: 12 months - Manufactured & Packaged in: UAE

Packed in cans.

HUNTER

SIMPLE JOLD, ONEST

SOUR CREAM
AND ONION

Gluten Free

Non GMO

No Preservatives

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

SWEET CHILLI
CHUTNEY

MSG Free

Non GMO

Vegan

No Preservatives
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

UNTER

SIMPLE BOLD, HONEST.

SEA SALT

Gluten Free

MSG Free

Non GMO

Vegan

No Preservatives

No Artificial Flavours
No Artificial Colours
No Cholesterol

No Trans Fat

Dairy Free

Lactose Free
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HUNTER
FOoDS’

Safari Chips Enjoyed Since 1985 - New Design — Still Nostalgic.
They are just as crunchy, tasty, satisfying, cooked in sunflower oil and have more moreish flavours than ever!




HUNTER
FOoDS’

Safari Chips Enjoyed Since 1985 — New Design Still Nostalgic

A EBE‘,{,@R PRODUCT ~\

HYNTER
" FOops

POTATO

>
o’

SO

LR

7 G s i

5;
B e, 5 T
Y SR

. Emirati Chilli

4 4 i < % ‘e bl

©  Cooked witHfTh i o 2 Wapen v X !
7 A z &' g ’ : ‘ S I
B¢ iy A OTATO , .Y
Glute_ >~ ! 2 .= &= i 3
Vegan, | ooke (ci-] m_ L s & \ ,-/ Cooked wi :

A alt ; » J w4 a
/ y o

Ky
W, Ty
YOygp s\WC

. poTATO

" GRILLS AQ
\ y i:?’@ . Chilli _
J P \: Cooked in 100% ‘i"’(( \‘ { K

salt o ' [
) * Y

LR
B
3

SALT CHILLI Emirati Chilli
Gluten Free MSG Free Gluten Free
MSG Free Non GMO MSG Free
Non GMO Vegan Non GMO
Vegan No Artificial Flavours Vegan
No Artificial Flavours No Cholesterol No Artificial Flavours
No Artificial Colours No Trans Fat No Artificial Colours
No Cholesterol Dairy Free No Cholesterol
No Trans Fat Lactose Free No Trans Fat
Dairy Free Dairy Free
Lactose Free Lactose Free
Ner 1022 Weight Can: 100gm - Packing: 12x100gm - Weight: 60gm - Packing: 16x60gm - Weight: 125gm - Packing: 12x125gm — Weight: 15gm

Packing: 50x15gm (3 x 24 x 15gm (Polybag / 4x16x15gm Duplex Box)
Shelf Life: 12 months - Manufactured & Packaged in: UAE




: HYNTER
Potato Grills FOQDS:

Safari Chips Enjoyed Since 1985 — New Design Still Nostalgic
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CHEESE HOT & SWEET SALT & VINEGAR PIZZA SOUR CREAM & ONION
Gluten Free Gluten Free Gluten Free MSG Free Gluten Free
MSG Free MSG Free MSG Free Non GMO MSG Free
Non GMO Non GMO Non GMO No Artificial Flavours Non GMO
No Artificial Colours Vegan Vegan No Artificial Colours No Artificial Colours
No Cholesterol No Artificial Colours No Artificial Colours No Cholesterol No Cholesterol
No Trans Fat No Cholesterol No Cholesterol No Trans Fat No Trans Fat
Dairy Free No Trans Fat No Trans Fat Dairy Free Dairy Free
Lactose Freec Dairy Free Dairy Free Lactose Free Lactose Free
Lactose Free Lactose Free

SINce 1082 Weight Can: 100gm - Packing: 12x100gm - Weight: 60gm - Packing: 16x60gm - Weight: 125gm - Packing: 12x125gm — Weight: 15gm
CER Packing: 50x15gm (3 x 24 x 15gm (Polybag / 4x16x15gm Duplex Box)
Shelf Life: 12 months - Manufactured & Packaged in: UAE




A children’s favourite, these are the must-have snacks to buy upon landing after time away from the UAE.
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HUNTER
FOoDS’

Our heritage snacks inspired by this amazing, wondrous region of the Middle East!

i

\\40\ ya— T

i@ Cooked with N
?Ml\“ 100% Sunflower Oil

KETCHUP

MSG Free
Non GMO
No Cholesterol
F v} No Trans Fat
2 O/p/_ Dairy Free
O Lactose Free

PIZZA

Non GMO

Vegan

No Artificial Preservatives
No Artificial Flavours

No Artificial Colours

No Cholesterol

No Trans Fat

Dairy Free

Lactose Free

CHEESE

MSG Free

Non GMO

No Artificial Preservatives
No Artificial Colours

No Cholesterol

No Trans Fat

Weight: 60gm / 15gm- Packing: 16x60gm / 50x15gm / 3x20x15gm (Polybag)
Shelf Life: 12 months - Manufactured & Packaged in: UAE
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ENTERTAINMENTS)

A customer-focused private label partner, diverse snacking options, various packing formats,
experienced in-house design team and flexible manufacturing and packing capabilities!

Select
Select + Select + . - Your Very Own
Packaging =—
Product Flavour Private Label
Format

Solution based and customer focused offerings

Flexibility to build what you want

Experienced team

In-depth knowledge in all kinds of PL trends and projects across multiple segments
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Design and Packaging Samples HYNTER
FOODS'
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HUNTER'S Foops
6 ollection—

ITHE WORLD'§ FINEST

We demand a lot from the products that we distribute, so they are sourced with the greatest care.
In order to join the "Hunter’s Collection"” family, they must be healthy, delicious,
with the same exceptional quality that we pride ourselves in.
We meet every one of our partners personally to make sure that their passion and values mirror our own.
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U
Gift Hampers EogBER

Have our wide range of
innovative, speciality and gourmet snacks & healthy foods
in 3 amazing, delicious Gift Hampers!

| "Ultimate Snacks" Gift Hamper - Value AED 100/-
| "Better for You" Gift Hamper - Value AED 200/-
v] "The Luxury" Gift Hamper - Value AED 300/-

HUNTERS

Place your order - hampers@hunterfoods.com
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U
Distribution Capabilities EogBEB

Experienced professional personnel

) State of art warehouse & fleet .
HUYNTER management systems

FOODS '
[

Sales supervisors
GPS controlled fleet

Temp-controlled delivery trucks

Sales merchandisers
Merchandisers

NN WEW

N N K

Sales vans Van salesmen

UNITED ARAB
EMIRATES

Distribute to: Abu Dhabi, Dubai, Sharjah, Ajman, Umm Al Quwain, Ras-Al-Khaimah & Fujairah.

Service all segments: Modern Trade, Traditional Trade, C-Stores, Foodservice, Airlines, Entertainment.
Supply to more then 1500 outlets across UAE in Hyper, Super & Convenience Retailers.

Reach 2000 groceries through strong wholesale channel across UAE

Support airlines’ entire F&B supply chain: In-flight, Duty Free, lounges & restaurants.

Cater to many hotels, coffee shops, catering companies & schools.

WKW ENEEW

Present in almost all theme parks & some cinemas.




HUNTER
FOODS

Vessel or freight service is booked first prior to production to ensure minimum holding period prior to
loading.

Orders are always fulfilled from fresh made stock to ensure maximum shelf life at destination.

Vessel loading and delivery of stock is done within 48 hours of dispatch.

Loading can be floor loading or palletized to maximize container fill.

Production lead time depends on the quantity and variety of the order.

Various pallets can be used to meet authority approval regulations at destinations.

Vessel bookings are based on minimum distance and layover periods to ensure least shipping days possible.




United Arab Emirates, Kingdom of Saudi Arabia, Kingdom of
Bahrain, Kuwait, Sultanate of Oman, Qatar, Lebanon, Iraq,
Jordan, Palestine, Israel, Egypt, Yemen

Japan, South Korea, China, Russia, Malaysia, Thailand,
Indonesia, Singapore, Hong Kong, Taiwan, Philippines, Sri
Lanka, India, Pakistan, Kazakhstan, Kirghizstan, Afghanistan,
Macau, Azeirbaijan,Nepal, Bangladesh, Maldives

Mauritius, Kenya, Angola, Ghana, Nigeria, Congo, Morocco,
Togo, Liberia, Uganda

Denmark, Belarus, Lithuania, Greece, the Netherlands, Poland

USA

Brazil Australia

Over 55 Export Countries
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As the company that gave the UAE some of its favourite snacks

on the UAE market, then the regional and
international markets, and it worked. Hunter
Foods grew by more than three times from
2014, with a 35 per cent growth. In 2019 the
company started the strongest ever, with a
first-quarter growth of over 20 per cent.

It's been a great start to the year for a
company that might be 34 years old, but in
effect is just five. ‘We expect to be 25 times
bigger in the next Tl years, Ananya says. The
roadmap now is not just to be one of the best
in region but among the best in the world.
That's the only way we can sustain that sort
of growth. We need more people, processes,
infrastructure, and keep up the vision in

FLAVOUR FA
Trying to satisfy the palates and perceptions
of the 200+ nationalities that make up the
UAE is clearly not easy, ‘but we try our best;
Ananya says.

‘There're distinct favourites - the Indian
market likes a bit more jalapeno compared to
cheddar, while the other nationalities might
find that too spicy. We did a taste test for the
hot chilli pepper and a lot of south Asians
liked a version that was slightly spicier, but the
Europeans did not.

‘However, when creating snacks for air
passengers, the intensity of flavours must be
higher than usual as at 30,000 feet and above

be on both sides. We're still learning how to be
good entrepreneurs!

Hunter Foods is now set to give childhood
grub Aladin and Ali Baba a healthier twist. ‘We
also aim to rebrand and relaunch Safari with
more flavours and different packaging; we
need to update it, make the oil better, make
flavour better, or this generation will stop
eating it. We want to bring healthy ingredients
to all our brands - we'll retain the taste, of
course, but make it better.

‘We'll declare [all ingredients] in a flavour
- maybe there’s one not-so-good ingredient,
but we'd rather leave the decision to eat it
to the customer. It's the “simple but honest”

celebrates its 34th anniversary this year, Sangeetha Sagar

terms of product range. We plan to bring in your tastebuds don't work very well’ philosophy.’
spoke to Hunter Foods’ Ananya and Yan Narayan to find out

more automation, we're looking at opening The UAE has served as a taste test base At the recent Gulfood 2019, Hunter’s

- U — — ,u\ ~

Bharat Narayan established
Hunter Foods in 1985 with
the help of his wife Madhulika
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the snacks that’ll make up the plate of the future

he first thing | notice when I enter

the Hunter Foods office in Jebel

Aliis the wall with racks holding

all kinds of munchies. Think

handcooked chips, vegetable,
fruit, lentil and coconut chips, rice bites,
wholegrain corn and quinoa chips, baked
pretzels, snap peas, rice crackers...

In one corner | spot three brands of chips |
grew up with here in the UAE - Safari, Aladin
and Ali Baba. Firm playground favourites,
these crisps were kids’ munchies of choice
in the 90s and they always hit the spot -
parents’ attempts to get them to eat veggies
notwithstanding.

Even as I'm getting nostalgic at the sight
of the packets, I'm joined by Ananya Narayan,

founder of the company, loved animals. In
fact part of the proceeds from sales went to
the WWF for wildlife preservation, Ananya
says. So passionate was Bharat about animal
conservation, he also set up a club called
anipals that kids could enrol in as part of a
loyalty programme, and he would send them
handwritten newsletters teaching them about
water conservation, education and wildlife.
Bharat established Hunter Foods in 1985
a decade after arriving in the UAE from Indiia.
‘He was an engineer and spent several years
building housing for Dubai's government
members; says Ananya. ‘Once that project
was over, he explored new business ideas,
finally deciding to make high-end snacks
for the local and international market. In

Safari, Aladin and Ali Baba bring up the nostalgia - firm
playground favourites, these crisps were kids’ snacks of
choice in the 90s and they always hit the spot

managing director of Hunter Foods, and his
wife Yan, marketing director of the company,
who lead me to a table that holds about 20
bowls, each with a different variety of chips.
‘Please taste a few, says Yan, with an excited
smile. | try quinoa in flavours such as jalapeno
and cheddar and sweet chilli salsa. | try purple
sweet potato. There’s also carrot, pumpkin,
okra, apple and strawberry. All crunchy, crave-
able versions of the humble potato chip. All
rich in flavour, but 'm left with no snackers’
remorse. These are products that at one point
were new to the region, Yan says. 'You don’t
just snack on potato anymore, but on beans
and pumpkin and okra..’

Hunter Foods’ journey into the world of
crunchy goodness started with Safari chips
- the first brand that became an icon in its
own right. Snack lovers wil remember the
original packing that had a cartoon of a lion,
representing the red hot chill flavour. Then
there was the giraffe, an orang-utan for other
flavours. ‘My father, Bharat Narayan, the

fact this was the first building in Jebel Ali
Free Zone; it's the first structure to be
constructed in Jafza’

The business had its rollercoaster
moments. ‘Expanding overseas, he set up
offices in Australia in the early 90s, but a few
months later fell ill and had to be hospitalised,
causing the company’s success to fluctuate
depending on his health!

Ananya and Yan's entry into the business
occurred much later.

Ananya, who was working in the hospitality
industry in Hong Kong then, met Yan, who
is from China and was also working in the
same sector there, in 1998. The duo married
five years later and in 2007, moved to Dubai
where Ananya continued holding his hotel
industry job managing nine offices from
Sydney to Singapore to Cape Town, while Yan
joined the marketing division of Hunter Foods.

‘Id helped grow my hospitality company
from 13 to 191 hotels and was doing well in my
career, but Hunter Foods was the family >

PHOTOBY ANAS THACHARPADIKKAL

business, and as the only son of my parents, |
felt it was my responsibility to take care of the
company, which was at a very critical period.
It had to change and evolve to survive and
thrive; says Ananya.

Joining the company in 2014, Ananya
quickly started steering the company on the
path of modernisation. ‘Dad had [taken the
back seat] for around 10 years due to health
issues but we started building on the Hunter's
Gourmet brand. Of course, we did it while
standing on the proverbial giant’s shoulder -
there was a wonderful base; if we had to build
a business from scratch it might not have
been possible”

NEW TIMES, NEW INGREDIENTS
Ananya and Yan rapidly charted a plan to
change the culture of the company. The
problem with Hunter Foods was that it hadn't
changed with the times; it remained stagnant,
Yan says. ‘We had to push it forward, adapt
products to lifestyles that people were looking
for. We were clear - we wanted to tap into
healthy, clean foods, which is where the world
was heading’.

Adopting ‘Better For You' as their mantra,
they were keen to rekindle memories of the
brand’s good taste, but wanted to improve
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upon some of the ingredients used to produce
the chips.

‘While we were children, we didn’t
know the truth about a lot of products we
consumed. We didn't want the same for
the kids now. In hindsight, we are glad we
changed - we saw what was coming with
the increased emphasis on what people are
putting into their bodies!

Having extensive experience in the
hospitality industry, the duo decided to
implement some of the lessons they had
learnt there into the food business they had
taken charge of now.

Providing what the customer wanted
rather than what worked for the manufacturer
was one of the first things they did. While firm
on preserving the heritage and goodwill of the
brand - Hunter Foods - the couple wanted
to take the company to the next level by
expanding the product base.

Recognising that there was a vacuum
in the local market for healthy snacks, they
decided to enter the space. Eliminating
MSG, artificial colours and flavours from the
ingredient list of their products, they opted for
arange of wholesome, healthy chips.

Once they had upped the quality of the
products and introduced a variety of flavours,

they looked at other areas to expand.

Although they have a manufacturing unit,
they decided to source a few products from
elsewhere and distribute them along with
their inhouse products. There's lots of good
products made worldwide, and we wanted
to give people access to that,’ Yan says. 'Cost
wise and logistics wise, it was better to ship
in bulk. Plus that way we could offer multiple
options for packaging, and do it quickly.
Emirates might need something, Starbucks
and Carrefour something different, a hotel
might need something different for its bar’
So they shipped in high quality superfoods,
chia and flax seeds and quinoa from Peru, and
after repacking them at their factory, began
supplying them to dealers.

Finding that a success, they began
adding more products to their distribution
portfolio - Lizi's Granola, Nairn's gluten-free
biscuits and oat cakes, Flahavan’s oats, nut
and nut mixes, salad and soup toppings..
‘We are the exclusive distributors for these
products in the region, sometimes the region
being GCC or for some products as wide
as Asia, says Ananya, calling the journey
‘from manufacturer to packer to importer to
distributor’ an exciting one.

The company spent time concentrating

factories outside the UAE - though Dubai will
be our base, now we want to have a global
manufacturing centre.

SUPERMARKET SPREES

The going of course, has not been easy.
Reluctant to be copycats in terms of flavours,
innovating constantly is a challenge they
have taken in their stride, and it's led them

to developing an unusual holiday ritual.

‘Whenever we visit a new country, unlike other

for the world, ‘We always say, if something
succeeds here, it can succeed anywhere in the
world - because you have the whole world
represented here; Yan says.

This international thinking has been
translated in the company too, with the
couple striving to include a mix of nationalities
in their Jebel Ali office. ‘For 18 years we've
been employees, and it's only our fifth year as
employers, so our mindset is different from
other entrepreneurs,’ Ananya says.

Getting the intensity of flavours right is key. ‘We did a taste
test for the hot chilli pepper and a lot of south Asians liked
a version that was slightly spicier, but the Europeans did not’

tourists who head to landmarks, we head to
the supermarkets; Ananya laughs.

‘If once upon a time we used to check out
other hotels while on a trip, now we do that
with snacks, Yan says

She admits that such off-the-beaten-track
trips do ‘jeopardise our leisure trip, but we
have to see what people eat, how they eat,
what flavours they like... If we don't know how
a Thai green curry from a roadside joint in
Thailand really tastes like, we'll not be able to
Justice to it when we create a Thai green curry
flavoured chips”

She cites the instance when they visited
Peru last October and sourced quinoa and
chia from the farmers there. ‘We then had
to find the flavours that go with a grain like
quinoa and we brought back Peruvian pink
salt. Now we have a line of Peruvian inspired
snacks - jalapeno with cheddar, pink salt.

Identifying the flavour is only one part of
the story. ‘Getting the intensity right is also
important; says Yan. If it's for this region, the
chilli has to be a bit spicier.

‘Black truffle is tricky - if it's too strong or
too pungent it won't work, and if the flavour
i too light you can't taste it. It has to be just
right because no one ever stops at one chip.
It took us two years to get the right black
truffle; same for the wasabi. All these subtle
differences come only with understanding
the market”

‘We always think, what did we want as
employees, and how can we give that to our
team. A lot of people never get the chance to

Ananya and Yan with their kids Gyan
and Tara, who they say inspired them
to develop a healthy snack range

Friday

Gourmet Mixed Tropical Fruit Chips won Best
New Product Development. Ananya points to
the growing acceptance of the brand. ‘People
now point to Hunter's for healthy snacks.

No company has the range of snacks we do
under one brand’

PARTNERS AT V
Is there an advantage to spouses working in
the same company, | ask.

‘It's nice to have someone to bounce ideas
off, and while we might have different points
of view, what we want to accomplish is the
same, Yan says. ‘We started our relationship
while working together. and over 20 years
later we are still working together. It's rare to
get to work with your husband for so long. We
might approach something from opposing
sides - often I'll fight with Ananya for a larger
slice of the budget for my team, for instance.
But we see what the other person doesn't, so
there’s less scope for error.

‘We share the stress, we give vent to our
eemotions, we brainstorm together, all with no
reservations’

Ananya adds: ‘We enjoy the business trips
- just because we get to go together’

Keen to do their bit for the community and
for their consumers, Ananya is excited about
anew initiative they are planning to launch
- an experience room in the office where
children will be educated about nutrition,
how to read labels and how to make the right
decisions about ingredients. It's basically not
giving them the fish, but teaching them how
to fish, he says. ‘Parents often tell their kids,
‘don't have sugar’, but they don't explain why
sugar is bad. We've developed material taking
feedback from students, so we're talking to
them at their level.

So,is he happy with where they are now?

‘In 2014, people were telling us “we know
you, we've grown up with you, but we
haven’t eaten your products for the past 5
or 10 years”. Somewhere along the way, the
connection had weakened. But over these
five years we think we have forged that
connection again. It is now strong and alive. M
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Hunter Foods is a leading company in innovative, alternative and Better For You snacks and foods in the Middle
About us East and Asia.

Established in 1985, it produces a wide range of speciality. gourmet and “Better for You” snacks and foods under
its own brands. Hunter Foods also distributes other stellar brands of Cereals, Biscuits, Nuts, Oats and Granolas.
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