






How our Happy Baby was Born
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Our Happy History
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Innovators in Organic Baby Food Category
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Why Organic?
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We have a deep understanding of our consumer:
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…and are tracking the next generation of parents:



Happy Family Packaging Commitments
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Happy Family Becomes First U.S. Organic Baby Food Brand Pledging to 
Make 100% of its Packaging Reusable, Recyclable or Compostable by 2025

https://www.prnewswire.com/news-releases/happy-family-organics-becomes-first-us-organic-baby-food-brand-pledging-to-make-100- 
of-its-packaging-reusable-recyclable-or-compostable-by-2025-300860631.html

https://www.prnewswire.com/news-releases/happy-family-organics-becomes-first-us-organic-baby-food-brand-pledging-to-make-100-of-its-packaging-reusable-recyclable-or-compostable-by-2025-300860631.html
https://www.prnewswire.com/news-releases/happy-family-organics-becomes-first-us-organic-baby-food-brand-pledging-to-make-100-of-its-packaging-reusable-recyclable-or-compostable-by-2025-300860631.html
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Baby Food is an entry point for the Organic Consumer
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Organic Categories by Volume

While Baby Food as a Category Ranks 80th by total 
volume in IRI, it Ranks 4th in IRI’s Organic 
Categories by volume.

Source: IRI Syndicated Database L52 Weeks LI Organic Attribute Stnd Categories Data through 04.04.21 and  Kantar Consulting ShopperGenetics®

At 33%, Baby Food is the most developed Organic 
Category in IRI. Organic is the #1 choice on the 
Baby Food Decision Tree.

Organic

Brand

Stage

Sub – 
Brand

Product Type

Pouch vs. 
Other

Serving Size

Flavor

Baby Food 
Hierarchy
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Category Performance – Total US MULO YTD 2021
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GERBER NON-ORGANIC $422,507,396 50.0 (1.3)

HAPPY FAMILY $111,591,252 13.2 +2.2
BEECHNUT $88,225,849 10.4 (1.4)

PLUM ORGANICS $49,269,460 5.8 (0.7)

GERBER ORGANIC $46,342,104 5.5 0.2

EARTHSBEST $40,362,255 4.8 0.4

SPROUT $13,350,757 1.6 (0.1)

Dollar Share - OrganicDollar Share – Total Category

Dollar % Change - 
All Brands

Dollar % Change 
Category

1.2%
9.1%

21.4%

10.6%
5.6%

-1.4% -3.1%

Total Baby Organic HAPPY FAMILY EARTHSBEST GERBER 
ORGANIC

GERBER NON- 
ORGANIC

SPROUT

-10.2%

PLUM 
ORGANICS

-10.5%

BEECHNUT

HAPPY 
FAMIL
Y 35.5

PLUM 
ORGANICS 

15.6

GERBER 
ORGANIC 

14.7

EARTHSBEST 
12.8

SPROUT 
4.2

BEECHNUT
4.3

Source: IRI Custom Baby Food Database Week Ending 07.04.21

Category Performance – Total US MULO YTD 2021



$1.9M

$2.4M
$2.0M

$1.3M $1.2M $1.2M $1.2M $1.2M
$.9M

271.8 107.2 32.6 23.6 19.8 46.1 23.6 23.8 8.9
Total All 
Products

GERBER NON- HAPPY FAMILY PLUM EARTHSBEST BEECHNUT GERBER PRIVATE SPROUT
ORGANIC ORGANICS ORGANIC LABEL

In US MULO Happy Family is 2nd only to Gerber Non-Organic in dollars per average item, and at $2.0M 
per item YTD 2021 Happy Family SKUs are 56% more productive than the average for an organic baby 
food item
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Velocity (Dollar Sales per Avg Items)

Avg Items per 
store selling

Source: IRI Custom Database, US MULO Dollars per ANI YTD 2021 Data Through 04.18.21



Key baby & toddler feeding trends that are here to stay

Sources: 2019 and 2017 Baby & Toddler Nutrition Survey, BabyCenter Brand Labs Insights; American Heart Association News, “Kids and added sugars: How much is too much?”, Semantiweb Social
Listening Report 2018; August 2016; 2: Roess A, et al. J Nutr. 2018; 148(3): 1525S-35S.; Dietary Guidelines for Americans, 2020-25.
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Veggies as a nutritional powerhouse

• Veggies are in crisis! The ‘vegetable’ American toddlers are
most likely to eat is a french fry

• But, parents associate veggies with nutritional balance and
high vitamin content

• Moms cited ‘vegetable content’ as the #1 most important 
attribute when buying baby/toddler food

• Savory pouches are vastly under-represented in the baby
food aisle

Supporting convenient homemade cooking

• 67% of parents prepare homemade baby food

• 39% of parents have engaged in ‘baby-led 
weaning’

• Parents are looking for more convenient ways to 
cook, esp in the morning and for meals

Functional foods for an ‘extra boost’ – esp. for
immune system

• 48% of moms seek out functional ingredients in their child

• 40% of moms give their toddlers a pre- or probiotic, mainly to 
help support the immune system or maintain ‘good bacteria’ in 
the gut

• Supporting baby’s resiliency will become more important post- 
covid

No added sugar or salt

• The 2020-25 Dietary Guidelines 
recommend infants and toddlers avoid 
added sugars and limit sodium to leave 
room for adequate intake of key nutrients

• Diets high in added sugars have been connected to heart risk 
factors like obesity, diabetes, high blood pressure and 
unhealthy cholesterol levels; Salt is connected to high blood 
pressure



Product Detail Pages: 
Baby



Happy Baby® Organic Creamies
Description

Our Creamies are freeze-dried vegetable and fruit snacks made 
with organic coconut milk. These snacks contain 40% veggies, 
fruits and coconut milk to make them a creamy and tasty snack for 
babies.

SKUs

Strawberry, Raspberry & Carrot 
Apple, Spinach, Pea & Kiwi

Reason to Believe

• Delicious freeze-dried coconut milk bites melt in baby’s mouth—
perfect for babies exploring new solid foods.

• Great for dexterity – helps baby learn to pick up.

• Made with organic, non-GMO ingredients and no artificial flavors.
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Happy Baby® Superfood Puffs
Description

Our Superfood Puffs are the perfect melt-in-your-mouth snack 
for little ones to learn tactility and self-feeding. All six flavors of 
our Superfood Puffs are gluten-free. In addition, our Puffs are 
fortified with vitamins and minerals, including 25 mg of choline 
per serving to support brain and eye health.

SKUs

Purple Carrot & Blueberry 
Sweet Potato & Carrot 
Kale & Spinach 
Strawberry & Beet
Apple & Broccoli 
Banana & Pumpkin

Reason to Believe

• Delicious Puffs melt in baby’s mouth to encourage self-feeding.

• Fortified with vitamins and minerals, including 25 mg of choline 
per serving to support brain and eye health.

• Made with gluten-free, non-GMO organic ingredients.
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Happy Baby® Teether Crackers
Description

Babies and parents have already come to know and love our 
Teethers for soothing baby’s gums. Now, we’re introducing 
Teether Crackers for the next stage of teething support. Made 
with ancient grains, Happy Baby Teether Crackers are a gentle 
snack as baby ages – they still dissolve easily, leaving no mess, 
and support self-feeding.

SKUs

Mango & Pumpkin 
Strawberry & Beet

Reason to Believe

• Extends the journey of our teethers – the #1 and #2 
items in all organic baby food. This smaller round cracker 
is perfect for a ‘crawling baby’ (vs. sitting baby)

• Made with ancient grains, providing advanced flavor as 
baby ages and prepares for the next phase of feeding

• Gentle snack that supports self-feeding and dissolves 
easily, leaving no mess
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Happy Baby® Organic Teethers
Description

Our gentle Teethers are organic teething wafers that are gentle 
on baby’s developing gums. They dissolve easily and encourage 
baby to self-feed. Certified USDA Organic with no artificial 
flavors.

SKUs

Sweet Potato & Banana 
Blueberry & Purple Carrot 
Pea & Spinach

Reason to Believe

• Easily dissolve and soothe, making them the perfect first
snack for baby’s developing gums.

• Made from jasmine rice and a touch of organic fruits and 
veggies.

• Made with gluten free, non-GMO ingredients.
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Snackers have started strong, with positive sales & sentiment priming 
opportunity for extension

$9.22 $5.03

“Both of our daughters loved these! They have mild flavor and a great 
crunch. Love the shapes; we played tic tac toe with the X's & O’s!!”

“My baby loves these! I love that they’re sodium free and are veggies 
instead of fruits like so many other baby snacks.”

“It's a nice flavor combo and gluten free. We appreciate that it's 
unsalted with no sugar. The XO shapes are easy to pick up and it's 
made with ancient grains (rice free) too. The reusable lid is great!”

#1 New Release on Amazon Outselling snack it replaced by 83%

Target
Avg $PSPW, Feb Wk4-Apr Wk2 2021 vs. 2020

Snackers Rice Cakes

Facebook Live EngagementReviews



Happy Baby Snackers Line Extension
Description

Our deliciously savory – and unsalted! –Snackers 
feature veggie-forward tastes in fun, meltable X & O 
shapes that encourage self-feeding. These baked 
crunchy snacks are gluten free, made with ancient 
grains, contain no artificial flavors or colors, and 
come in a resealable and recyclable container!

NEW flavor:
• Vegan Cheddar & Broccoli

SRP: $3.29
Available to order: 1/31/22
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New Item Info FPO



Snackers win on the nutrition inside and packaging outside

Serving Size 7g
18 pieces

7g
1 pack

7g
10 pieces

12g 
1 pack

7g
12 pieces

7g
14 pieces

7g
18 pieces

15g 
26 pieces

7g
36 pieces

Organic No No Yes Yes Yes Yes Yes Yes Yes

Gluten Free No Yes Yes Yes Yes Yes No No Yes

Added Salt Yes Yes Yes No Yes Yes No Yes No

Sodium 45mg 15mg 50mg 0mg 40mg 60mg 0mg-5mg 50mg 0mg

Rice, Corn or 
Potato Yes Yes Yes Yes Yes Yes Yes No No

Ancient 
Grains No No No No No No No No Yes

Artificial 
Flavors or 
Colors

Yes No Yes No No No No No No

Resealable Yes No No No Yes Yes Yes Yes Yes

Primary 
Packaging 
Recyclable

No No No No No No Yes No Yes



Happy Family offers the most organic gluten free snacking options in the 
aisle

Min. 10% ACV Confidential  113

Puffs Bars Cookies Bowls

Gluten Free

x6 x2

x2 x2

x2 x2 x5 x2

Contains Gluten x3 x4

x3 x3

x3 x2

x2 x2

x2 x2




