
One of the poorest regions on the planet, 
Sub-Saharan Africa suffers from crippling 
poverty and unemployment. During peak 
season, farmers only sell up to a third of their 
harvest; leaving the fruit unsold or left behind 
to rot. 

Mavuno Harvest works with local fruit drying 
facilities in Uganda and Burkina Faso to 
purchase the remaining harvest. 

Drying fruit opens new markets, creates jobs 
for the local community, and extends the life 
and prosperity of the food supply. 

Lynne Wilkie, Vice President of Sales
Lynne@Mavunoharvest.com

413-858-5071
Tuesday, August 10, 2021

https://www.youtube.com/watch?reload=9&v=KTMWxA-hexA
mailto:Lynne@Mavunoharvest.com


Mavuno Harvest 
Ethically Sourced- Practices Direct Trade







NEW- Organic Chewy Fruit Bites – Reducing Waste
After we finish drying our fruit, we have small pieces of fruit that we cannot use
in our 2 oz packaging.  To reduce waste, we take those small pieces of dried  
fruit and grind them into a paste to make our new fruit bite size balls. 



Coming In January 2022



Differentiation Points

• Founded by Returned Peace Corps 
Volunteer with the intention of reducing 
waste & increasing job opportunities. We 
buy the harvests from the farms directly.

• Drying method is baking vs microwave 
vacuum drying.  

• We specifically work with Women-Run 
Cooperatives in Burkina Faso to 
purchase our Mangos. 

• Coconut are harvested in the jungle (no 
plantations)  and are rich in iron & zinc

• No added sugars in any of our products

• Bites- great candy substitute, just fruit- 
nothing else.  Awesome frozen in the 
summertime. –NEW!

Interest in sustainable, ethical companies is increasing



“Other Dried Fruit” (+21%) is beating Plums/Prunes (15%)  
Cranberries (15%) and Dates (12%)  in Category Growth.  



Retail Partners



Mavuno dried fruit had  +20% $ & 
% change  in total US Food- 

Driving Category Growth

-March 2021- Hartman Group



Reasons for Carrying Mavuno Harvest

• Will Drive additional sales to mainline items as well as provide a healthy, grab and go healthy 
snack alternative. Looks great on the shelf

• In ROM Mavuno Harvest is outperforming Peeled, Woodstock, Rind, and Amazi.

Recommended 
Mainline Set

1. Mango
2. Pineapple
3. Jackfruit
4. Papaya
5. Coconut
6. Tropical Fruit
7. Banana

Current 
Mainline 

Placement Store Count Weeky Sales Case Price Weekly Turns Yearly Sales
Mavuno Harvest 
Organic Dried 
Mango 

163 $1395 $13.30 3
72K

Mavuno Harvest 
Organic Dried 
Pineapple

163 $1395 $13.30 3
72K

Mavuno Harvest 
Jackfruit

163 $1395 $13.30 3
72 K

Mavuno Harvest 
Papaya

163 $1162 $13.30 2.5
60K

Proposed Front 
End Placement Store Count

Estimated 
Yearly Sales Case Price

Weekly Store 
Turns Per store sales 

Mavuno Harvest 
Mango + 
Coconut 630 145K $13.30 8.00 $2800

Mavuno Harvest 
Mango + Chili 630 124K $13.30 7.00 $2400
Mavuno Harvest 
Pineapple 
Passionfruit 630 124K $13.30 7.00 $2400

Estimated 
Total Yearly  
Sales

500K



Mavuno Harvest Typical Hi/Lo Lift 



• Healthy grab and go snacking
• Paleo & Crossfit
• Yoga
• Athlete
• Moms
• Vegan
• Gluten Free
• Organic lifestyle
• Healthy on a budget

Target MarketCompany Growth Statistics

Google Analytics on Mavuno Harvest






