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Current Holdings

HARVEST HILL

Harvest Hill Beverage Company

U.S. manufacturer and marketer of 100% juices,
juice drinks, energy/meal-replacement drinks and
cocktail mixers to the retail and foodservice
channels under the Juicy Juice®, Little HUG®,

Nutrament®, Daily’s® Cocktails,
Veryfine® and Fruit,0° brands.

SunnyD®,

Stamford, CT | www.harvesthill.com

CAROLINA

BEVERAGE GROUP, LLC

A‘Mﬂ!m

Carolina Beverage Group

U.S. beverage manufacturer that produces energy
drinks, carbonated flavored waters and brews cra®t
beers. Carolina is a contract manufacturer and private
label manufacturer with facilities in Mooresville, NC,
Cold Spring, MN and Fort Worth, TX.

Mooresville, NC | www.carolinzbeveragegroup.com

Touy

Hometown Food Company

U.S. manufacturer and marketer of dry baking mixes,

ready-to-spread frosting, flour and other baking
ingredients under the Pillsbury®, Funfetti®, Hungry

Jack®, White Lily®, Jim Dandy®, Martha White®,
Arrowhead Mills® and Sunspire® brands.

Chicago, IL | www.hometownfoodcompany.com

Acquired from: JW. Childs, Nestlé, Wessanen

Acquired from: The Lenore family, SunTx
Initial Investment Date: August 2017

Acquired from: The J.M. Smucker Co., Hain Celestial
Initial Investment Date: August 2018

Buitoni:

FOOD COMPANY

Initial Investment Date: June 2014

Buitoni Food Company

US. manufacturer and marketer of pasta,
sauces and cheese to the retail channel under the
Buitoni® brand. Founded in italy in 1827, Buitoni
operates 3 240,000 square foot facility in
Danville, VA.

Stamford, CT | www.buitoni.com

Great Kitchens Food Company

U.S. manufacturer of private label take-and-bake
pizzas and flatbreads. The Company operates a
165,000 square foot crust facility in Chicago
Heights, IL and a 155,000 square foot toppings
facility in Romeaoville, IL.

Romeoville, IL | www.gkitchens.com

De Wafelbakkers

U.S. manufacturer of frozen pancakes, waffles and
French toast. De Wafelbakkers manufactures its own
branded products and s also a contract manufacturer
and private label manufacturer with facilities in North
Little Rock, AR and McDonough, GA.

North Little Rock, AR | www.dewafelbakkers.net

Acquired from: Nestlé
Initial Investment Date: June 2020

Acquired from: Aryzta
Initial Investment Date: December 2020

Acquired from: The Anschutz Corporation
Initial Investment Date: April 2021

nwood
artners

Founded in 1984
Over $1.8 billion raised
Consumer brand focus

Strong track record of
leveraging operating
expertise to drive value
creation

Historical portfolio of
brands and companies
includes:

- Joseph’s Pasta Company
High Ridge Brands (Zest,
VO?5, Coast, White Rain)

Back to
Nature/Snackwell’s

DeMet’s (Flipz,Turtles)
Lightlife

Balance Bar



Hometown Foods was established by Brynwood

Partners in July 2018 to acquire a portfolio of EXECUtlve
iconic dessert, baking and breakfast brands Su mma ry
from The J.M. Smucker Co. It added a Health &

Wellness brand to the Portfolio in August 2019 Hometown Food Company Brands
with the acquisition of Arrowhead Mills from
Hain Celestial

Meoist Supreme ‘:‘ ‘ ‘ .

cﬁ"ﬂ . mesr gf =t Hometown Foods Manufacturing Snapshot
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‘ ﬂlmﬂ”‘ , * 650,000 sqg. ft. manufacturing facility in

CORN MEAl
P ikt Toledo, OH

* Over 300 SKUs

e 250 full time employees

*  Produces over 280 million Ibs. of product
annually

Note: The Pillsbury license includes all shelf-stable baking products,
ready-to-spread frosting, dry mix brownie, and cake products * 100+ packaging and bagging configurations
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Arrowhead Mills Overview

A

ARROWHEAD

— MILLS




Acquisition/Investment Thesis
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On October 8, 2019, Hometown Food Company
announced the acquisition of Arrowhead Mills
from Hain Celestial.

SFY SKUs inIngredients, Pancake and Baking Arrowhead Mills is ready to make a
T ’ | SPI.ASH under new ownership!

Health and Wellness is a growing trend in

Hometown Food Company’s core categories that S~ ) o
existing brands could not fully capitalize on Annnwmu @)
{ - ARROWHEAD
mummu (Pﬁ'ﬁfﬁs"t'?mun e
Arrowhead Mills was under-leveraged by Hain due . - ONUT FLOUR Tt

to lack of baking expertise, size of brand vs overall
portfolio, and many SKU rationalization projects
that hurt the brand

Recently, Arrowhead Mills® joined the Hometown Food Company family of brands.
Arrowhead Mills can be offered at a value to other Our process is staying the same, but we are excited to get back to leading the

Natural and Organic brands category with exciting innovation and strong in market support.

As we've been doing since 1960, we're still using our same trusted process
and building long-term refationships with organic growers, working
with them face-te-face, day~to-day, That's the Arrowhead way.
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Arrowhead Mills Brand Overview

Brand History Value Proposition

Born in 1960, Arrowhead Mills has been a trusted BETTER FOR YOU

American baking brand f 50
Mmerican baking brand for over St years ATTRIBUTES & CERTIFICATIONS /
Arrowhead Mills has been known to be an on- FREE-FROM LIFESTYLE OPTIONS

trend, great-tasting health and wellness brand at a

discount to other leading brands VARIETY IN BAKING

AFFORDABLE

Product Overview A Leading Brand in the Natural Channel!
d Baking Mixes Pancake & Waffle Mixes
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Arrowhead Mills is a National Brand

WHOLE
FOODS =~ Wegmans

M ARK

Walmart

Save money. Live better.

Employee Owned WwWW.coboms.com

FredMeyer ( )

frus Publix. ¢RESH THYpp

Smith's 9 Sawe Mart
A u \" Stop&Shop
ARROWHEAD |




Arrowhead Portfolio
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Flour and Baking Mixes
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Arrowhead Portfolio

Cold Cereals
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Arrowhead Mills is the Natural and
Organic Family Brand!

Older Millennials Multiple Kids in the
® Household

Middle- to Upper- Born 1981-1989
Income levels

$

4+ Person HH

Both Heads of
Household
College Educated
Own Homes
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Arrowhead Mills Pancake Mixes are an affordable
entry point to health & wellness for consumers

*  On trend health and wellness pancake mixes at a discount to leading health and wellness brands
*  One of America’s most trusted organic baking brands for 50 years
* Under Hometown ownership, Arrowhead Mills is returning to growth that outpaces the category through

added focus
Price Per Volume

Case Study | Natural Retailer S Hungry Jack S1.16
Aunt Jemima $1.37
119%
‘ Arrowhead Mills $3.48
Kodiak Cakes $4.93
75%
Birch Benders S7.64
35% 39%
- Attractive price point
. reduces key barrier to entry
. of the health and wellness
. . category for budget savvy
30% 25% e shoppers
Total P/W Category Arrowhead Mills Arrowhead Mills GF Arrowhead Mills
Buttermilk P/W Mix P/W Mix Buckwheat P/W Mix

m2019 m2020

LLLLL

BTERMLK

=2 -"

ARROWHEAD

MILLS 11
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Arrowhead Mills has had the highest dollar share
and unit share growth of any top flour brand in
the natural channel!

US Natural Channel | Shelf Stable Flours

S Share Unit
(SS Change Share (SS Change
L24 Sales $ Flours) vs.YAG Flours) vs.YAG
Category $ 23,241,907  100.0 100.0 -
1 BOBSREDMILL $ 13,168,924 56.7 (3.5 542 (4.9)
2 KINGARTHUR $ 4,423,698 19.0 1.6 19.1 0.3
3 ARROWHEAD MILLS $ 1,617,345 70 | 19| 99 [ 32|
4 PRIVATE LABEL ORGANIC $ 674,873 2.9 0.3 4.7 0.7
5 PAMELAS $ 463,797 2.0 (0.6) 1.5 (0.7)
6  JOVIAL $ 418,237 1.8 (0.5) 1.7 (0.4)
7  ONE DEGREE ORGANIC FOODS $ 373,825 1.6 (0.7) 1.1 (0.3)
8  OTTOS NATURALS $ 340,787 1.5 0.1 0.7 0.1
9  CuPACUP $ 337,243 15 0.1 0.6 0.1
10 FIELD DAY $ 233,326 1.0 1.0 1.3 1.3

ORGANIC

" SPELT FLOUR

Source: SPINS; Latest 24 Weeks ending 4/18/2021
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AHM Priority Items
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UATFLUUR < RYEFLOUR

i WHOLE GRANS PER SERVING

_SPELTFLOUR

5LB Organic All- 160z Oat 220z Spelt
Purpose Flour

Flour Flour

A
260z Buttermilk ARRE@E"E AD ARR'EIWE'ISED 260z Gluten-Free
Pancake & Waffle 5 ORCANIC Pancake & Waffle
ix T Mix
"’ BUTTERMILK PARCAEHAEFE WY
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AHM velocities outpace the
branded leader at the country’s
largest natural retailer by 34%!
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¢ ALLPURPOSE FLOUR

UNBLEACHED

[V MADE FROM HARD RED WINTER WHEAT
WITH ABSOLUTELY NO SHORT CUTS, JUST

100% COMMITMENT 70 QUALITY

NETWT
8002 (318)22%g

Wl 0174333147251
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Arrowhead Mills 5LB Flour

v’ #1 Selling Arrowhead Mills Item
v’ Organic

v' Non-GMO Project Verified

v’ Kosher Pareve

A baking favorite, Arrowhead Mills Enriched
Unbleached White Flour is made from hard red
winter wheat, enriched with B vitamins and iron.
Aged naturally, our flour is good for yeast
bread, cake or pastry. It makes easy to handle
dough. Use this basic, dependable flour for just
about any of your favorite recipes.
e Benefits: Good Source of Folate;

Vitamin Enriched; Dairy Free; A

Sodium Free Food; Low Fat;

Vegetarian.

Ingredients: organic unbleached white flour, niacin,
reduced iron, thiamin mononitrate, riboflavin, folic acid
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Arrowhead Mills Oat Flour

Oat Flour is trending across categories as a Arrowhead Mills has shown success with oat
popular alternative flour in the natural channel

o . AHM Oat Flour Growth
fored 1 Total US | Natural Enhanced
Lo B Channel
300%
250%
200%
150%
; : /_” 100%
e
— o 0%
- N 00 0 ©0 ©00 00 00 a o o o O
OAT FLOUR mI333gssissscs

;

- + the secretis) to creating fluffy pancakes every time
-&—
r P> .

Arrowhead Mills Oat Flour =~ e F|our Category

15
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Spelt Flour has become a popular alternative Arrowhead Mills Spelt Flour has proven
in baking success!

e Speltis a good source of dietary fiber, « 1 of our top 3 sellers on Amazon!
protein, and vitamins and mineral Natural Performance:

* +97% S growth vs. PY!
* +82% velocity growth vs. PY!

e Spelt flour has a nutty flavor and airy
texture and is easy to use

< .

"

121% .
velocity | ’3

STONE GROUND

indexvs. | R

~ Lo —~
Homemade Spelt Flour A T @ o
i RROWHEAD h J
A Simple and Easy MILLS 5 ) NAWAMOT BN T
g «ﬂ?‘mmtﬁg B T oncANIC Bob’s 200z Organic Spelt Flour
S A ¢~ SPELTFLOUR

Spelt Bread — Peasful Plate

315%
velocity

e . g
Spelt Flour Linguine l‘

— ) v" USDA-Certified .
Spelt, a Forgotten Grain That Organic index

v" Non-GMO VS.

Is Becoming Trendy Again ) "
Project Verified

. bess Why Spelt Flour Is Worth A Tr
ARRDWHEAD [ ’

16 Bob’s 220z Spelt Flour ;
MILL 5 Sources: https://food.ndtv.com/food-drinks/the-many-benefits-of-rye-that-make-it-healthier-than-wheat-and-barley-1726626 Prmepe—— ) |
o - OO DDA T

SPINS; velocity indexes reflect L24 w/e 11/29/2020
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RYE FLOUR

Arrowhead Mills Rye Flour

Rye Flour has become a popular alternative in Arrowhead Mills Rye Flour has proven success

baking in the natural channel!

* Ryeis a versatile grain, full of e  +53% S growth vs. PY!
antioxidants, phytonutrients, vitamins

and minerals

* Ryeis tougher to refine than wheat so it
retains much more nutrients

* Rye s agreat source of fiber

* Rye flour adds an earthy and hearty
taste to baking with plenty of health
benefits

*  +93% velocity growth vs. PY!

278% g”yn‘.h
velocity |
index

ARRUWHEAD |
b MILLS =
—=0RGANIC—

RYE FLUUR

STONE GROUND

DARK RYE FLOUR

v' USDA- Cert|f|ed
Organic

v Non-GMO
Project Verified

Sources: https://food.ndtv.com/food-drinks/the-many-benefits-of-rye-that-make-it-healthier-than-wheat-and-barley-1726626
SPINS; velocity indexes reflect L24 w/e 11/29/2020
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Arrowhead Mills Buttermilk Pancake

... and outpaces Bob’s Red Mill and Kodiak
Cakes!

Natural!

Natural Retailer W

* #4 unit-selling SKU @aﬁfw\mu
e 20% unit growth vs. PY! Bli.
e 13% velocity growth! PRCH i

e LTS,

Natural Retailer S
* Top 20 unit-seller and velocity in

the category! 125% velocity 146% velocity
. ind . ind .
e 11% unit growth vs. PY! | s 1 Ineiex vs
e,
APt
BUTTERMILK PANCAKE & WAFFLE i
Pa LEX —Wg
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Source: SPINS; Retailer specific data; velocity indexes reflect L24 w/e 11/29/2020
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[ ]
Arrowhead Mills GF Pancake
Arrowhead Mills is a top selling SKU in ... and outpaces Bob’s Red Mill and Kodiak
Natural! Cakes!

Natural Retailer S

* Top 25 unit-seller and velocity
in the category!

e 20% unit growth vs. PY!

* 28% velocity growth!

@;ﬁ;&n 167% velocity 19§% velocity
index vs. index vs.

—ORGANIC —
PANCAKE & WAFFLE MIX

GLUTEN-FREE

homes

ifi MAGAKE £ 2
v" USDA-Certified , 7
Orpmnic WFFLE MIX Q'
v" Non-GMO ot odd wattr S
i Project Verified N
- | — WTHT 2020 LB O Gy )
ARROWHEAD |
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Source: SPINS; Retailer specific data; velocity indexes reflect L24 w/e 11/29/2020 -FOO0 COHEAMY-



Arrowhead Mills Upcoming
Innovation
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Top product attributes driving growth in  [EWEE
Pancake Mix: Non-GMO, Gluten-Free, and

v" Non-GMO Pancake
Mixes in the portfolio
today

The largest growing attribute in Pancake Mixes is

Non-GMO (+$22.4M)

v" Gluten Free Pancake

Fastest growing attribute is Grain-Free at +260% Mix is a top performing
SKU!

The #1 largest growing Pancake Mix item is KETO ¥' Growth Opportunity

Arrowhead Mills is poised to innovate with these growing trends

e

i
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AH H [] w H E hu Pancake & Waffle Mix — Product Attributes
MULO and Natural Channel 21
LR B = 52 Weeks Ending 3/22/2020vs YA
Source: SPINS




Oat Flour is a trending high-growth segment
displayed across multiple categories

OATMILK @ m Oat vs. Almond Flour Growth

69.9%

67.6%

S
: -\,,3,‘ F= 48.1%
\—’ . ———-"J >
'3 17.7%
— ” ]
2.6% 0:9%
‘ FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 YTD
-—1 R
56 k N e Oat Flour Growth — e=s===Almond Flour Growth
o &

Food Trends For 2020: It’s

Going To Be Oat Milk’s a ' g "
Biggest Year Yet
oo | i OAT FLOUR
The Oat Milk Craze Isn't Going Anywhere P
e, + the secretis) to creating fluffy pancakes every time

ARROWHEAD| .

448 BEST OAT FLOUR
A RECIPES




Arrowhead Mills Oat Flour Pancake Mix

Insight:
—————————————————————————————————————— TEAR HERE P
RESEALABLE BAG e Oat flouris growing in popularity and trending as an

alternative as consumers look to oats as an
alternative in multiple categories (ex. Oat Milk)

"7\ * QOat Flour is growing at 40%+, outpacing other

ARRDWHEAD alternatives like almond flour

MILLS
=OAT FLOUR=

PANBAKE &WAFH_E MIX ?roduct Benefits:

Certified Gluten-Free
* Made with organic oat flour

*  Non-GMO project verified

Sales Facts:
* |tem Number: 7433350124
* 6 count case

-

* Gusseted bag

74333

50123

MILLS 23

Source: https://www.webmd.com/digestive-disorders/celiac-disease/news/20160916/whats-behind-gluten-free-trend#1
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https://www.webmd.com/digestive-disorders/celiac-disease/news/20160916/whats-behind-gluten-free-trend#1

Mixes!
P 7%
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Arrowhead Mills 15.250z Arrowhead Mills 15.250z
Confetti Cookie Mix Confetti Cake Mix

74333 " 20021 74333 720020

Made with Oat
Flour!

@/NFET" CAKE

Introducing Arrowhead Mills Baking

Insights:

Consumers are looking for a convenient
way to make baked goods without
sacrificing ingredient quality

One in five people in the U.S. reduce or
eliminate gluten from their diets. Gluten-
free has become an attribute that
consumers look for when shopping as this
health trend has increased.

Expanding Arrowhead Mills into the
Baking Mix Category to fill a void for a
brand that delivers on:

— Great Tasting
— Certified Gluten-Free

— Natural and Organic Ingredients
(made with Oat Flour)

— Attainable price point

Sales Facts:

ltem Number: 7433320021 / 7433320020
12 count cases
Bag-in-box




