


PAGE 2 

OUR MISSION 

Waiakea was founded in 2012 as the first Super-Premium, Triple 

Bottom Line Hawaiian Volcanic Water, adapting an unparalleled 

platform of healthy, sustainable, and ethical attributes and initiatives. 

 

Our mission is to provide healthy Hawaiian Volcanic Water with the 

blessing of indigenous kapuna and konohiki, while contributing to 

and promoting clean water access, conservation, and education for 

those in need in Hawai’i and throughout the world. 
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OUR PURPOSE 

 

To create a transformation within the bottled water, 

beverage, and greater CPG industry, moving away from 

singular profit and towards a triple bottom line model 

that emphasizes people and planet. 



PAGE 4 

ABOUT WAIAKEA 

•  INC 500 #414 FASTEST GROWING 

COMPANIES IN AMERICA 

•  FIRST HAWAIIAN VOLCANIC WATER 

•  MOST AWARDED BEVERAGE IN U.S. 

•  UNIQUE HEALTHY, SUSTAINABLE, 

ETHICAL PLATFORM 
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WHY WAIAKEA? 
o  65% of global consumers actively seek naturally healthy food and beverage 

products 

o  91% of global consumers are likely to switch brands to one associated with a 

good cause, given comparable price and quality 

o  50% of global consumers will pay a premium for products with social and 

environmental benefits.  

ONLY Premium Water to 
address these preferences 
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OUR SOLUTION 

ü WAIAKEA IS HEALTHY 
o  Filtrated by 14,000 feet of porous volcanic rock 

o  Naturally enhanced with minerals and electrolyte rich 

o  Naturally alkaline pH – no artificial processes 

ü WAIAKEA IS SUSTAINABLE 

o  435 million gal/day source recharge rate 

o  1st 100% RPET bottle (95% less energy, water, footprint) 

o  Certified CarbonNeutral for these and other eco-iniatitives  

ü WAIAKEA IS ETHICAL 
o  Supports local Hawai’i non-profits in education and conservation  

o  Waiakea donates a week’s supply of clean water to people in 

need in Malawi and Zimbabwe for every liter purchased. 

Waiakea originates as both snowmelt and rain on the pristine 
peak of the active Mauna Loa volcano on the Big Island of 
Hawaii 
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The Kama’aha Education Initiative 
is committed to advancing academic 
success for Native Hawaiians by piloting, 
implementing and supporting science, 
technology, engineering, arts and math 
programs and systems that are grounded 
in past and present Native Hawaiian 
knowledge. 

Located in Keaukaha on the island 
of Hawai’i it is uniquely positioned 
to provide services that meet the 
educational needs of Native Hawaiians. 
When its mission is achieved, Native 
Hawaiian communities will be thriving 
and empowered, possessing the skills 
necessary to advance their educational, 
financial, social and political interests 
for their sustained success and active 
participation in the global community.

Kama’aha’s primary educational partner is 
Ka ‘Umeke Kā’eo charter school located in 
Keaukaha on the island of Hawai’i.

Nā Kama Kai Ocean Safety & 
Conservation Awareness Clinics service 
the community statewide through touching 
the lives of our youth in numerous capacities. 
Their statewide ocean clinics nurture a 
deep sense of love for the ocean among 
youth. The experience ingrains in each of 
the participants an understanding of their 
kuleana to water safety and environmental 
awareness. Their clinics offer group and 
one-on-one interactions with professional 
surfers, watermen and waterwomen, 
lifeguards, firefighters, marine scientists, 
Hawaiian cultural practitioners, and ocean 
rescue instructors. 

Nā Kama Kai understands the immense 
value of the ocean environment, its vast 
resources, and its relationship to the land.  
As stewards of the kai (sea) and ‘āina 
(land), keiki (youth/children) from all 
ethnic origins and economic backgrounds 
will learn to embrace their kuleana 
(responsibility) as caretakers of marine 
ecosystems that must be nurtured for 
future generations.

Keiki Steps is a free program focused 
on parent–child interactive learning 
experiences from birth through five years 
of age. Adult participation is required. 
They are located in communities with high 
concentrations of Native Hawaiians and 
economic distress but are open to all 
families and children within those 
communities, regardless of ethnicity.

Since 2005, more than 5,000 children 
have participated in Keiki Steps. During 
the 2015–16 school year, they served 
679 keiki and 537 families, and 91 
percent of students met the majority of 
the the Hawai’i State School Readiness 
Assessment (HSSRA) benchmarks for 
school readiness.

Keiki Steps has seen an average gain of 
eighteen percentage points on the PPVT 
in ten short months!

GIVES BACK 
LOCALLY

Waiākea prides itself on its award-winning platform of social initiatives, 
the most significant of any major premium water and beverage in 
Hawai'i and the entire U.S. Almost three percent of Waiākea's revenue 
goes toward local community programs and non-profits, such as The 
Kama’aha Initiative, Nā Kama Kai, and Keiki Steps, fostering education 
and environmental stewardship both locally in Hilo and throughout the 
state of Hawai’i.
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Last year’s judging panel included 53 
judges from such well-recognized 
publications as Adweek, American Banker, 
Boston.com, Computerworld, Consumer 
Affairs, Beverage Industry, Entrepreneur, 
Inc. Magazine, Wired  MediaPost, Miami 
Herald, New York Observer, PC Magazine, 
San Jose Mercury News and more.

The World Beverage Innovation Awards are 
designed to celebrate excellence and 
innovation across every category of the 
global beverage industry. The awards 
receive thousands of entries from over 30 
countries and are designated by a panel of 
10 beverage pioneers and experts.

DuJour is a print and digital luxury 
lifestyle publishing brand that focuses on 
art, fashion, design, entertainment, travel 
and proiducts for todays luxury consumer. 

The award-winning annual Berkeley 
Springs International Water Tasting has 
been welcoming more than one hundred 
waters from across the country and 
around the globe for 26 years. Held in the 
historic spa town of Berkeley Springs, 
West Virginia, it is the largest water tasting 
competition in the world.

Judged on criteria including ingredients, 
packaging, market positioning, and 
uniqueness, the BevStar awards are meant 
to recognize innovation in over 100 
brands across all categories. Beverage 
World Magazine is the foremost respected 
media outlet and publication of the 
beverage industry.

GAYOT.com is an internationally 
renowned and professional "Guide to 
The Good Life" including reviews on 
restaurants, hotels, travel, lifestyle, 
beverages, spas, and more

Waiakea is ranked 414 amongst the 2017 
Inc. 5000 List's fastest growing companies 
in America. This ranking puts Waiakea in 
the even more exclusive Inc. 500 list. 
Annually, Inc. Magazine ranks the nation's 
leading companies according to their 
percentage revenue growth over a 
three-year span.

The 2017 Hermes Creative Awards is an 
international competition for creative 
professionals involved in the concept, 
writing and design of traditional materials, 
marketing and communication programs, 
and emerging technologies. The awards 
honor the messengers and creators of 
traditional and emerging media.

Most Innovative Food Product Out There 
as chosen by the Good Morning America 
staff in 2015!

GOLD- MOST SOCIALLY 
OR ENVIRONMENTALLY 
RESPONSIBLE COMPANY 
IN NORTH AMERICA

1. FINALIST- CORPORATE 
SOCIAL RESPONSIBILITY 
INITIATIVE
2. FINALIST- PACKAGED WATER

Good Morning 
America TOP 10 BOTTLED WATERS 

SELECTION- #3
1. CORPORATE SOCIAL 
RESPONSIBILITY – GOLD 
2. PACKAGING/DESIGN 
HONORABLE MENTION

1. BEST IN SHOW 
2. GOLD- WATER CATEGORY

MOST INNOVATIVE FOOD 
PRODUCT OUT THERE

1. FINALIST- PACKAGING 
DESIGN
2. FINALIST- TASTE

#414 IN INC. 5000

MOST ELITE BOTTLED WATER 
ON THE MARKET

The 2017 Specialty Food Association’s 
sixth annual Leadership Awards honor 
food industry frontrunners who go 
above and beyond by creating positive 
social, economic, and/or environmental 
impact through their innovation and 
vision. Waiakea CEO, Ryan Emmons, 
was granted the Citizenship award for 
"improving the lives of people and 
communities by advancing environmental 
and social sustainability knowledge and 
practice".

2018 LEADERSHIP AWARD 
- CITIZENSHIP 

An independent panel of experts, 
representing a variety of both commercial 
and non-commercial industry segments, 
selected this year’s 26 FABI Award 
recipients based on their exciting benefits 
to restaurant operators as well as the 
end consumer.

NATIONAL RESTAURANT 
ASSOCIATION FOOD AND 
BEVERAGE INNOVATION 
AWARD

Inc. 500

Best in Biz

Specialty Foods
Dujour

FABI Awards

Hermes

BevStar Awards
Berkley Springs

Gayot.comWorld Beverage 
Innovation Award
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